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Abstract—The advancement of information technology
has altered the global purchasing and selling process. The
existence of a marketplace at this time has shifted people's
shopping habits from face-to-face shopping in a
traditional market to online shopping. The existence of a
marketplace and its features, which typically only focus on
providing product brochures and sell & buy online
transactions, makes it difficult for small business owners
to present their company in detail. It is necessary to expose
complete information about owners, businesses and
services, customers, and other publicly accessible online
information. The purpose of this research is to create a
web landing page called food picky that will be used to
promote a food ordering business. A waterfall model is
used for application development, with UML-based
system modelling. PHP is used as the programming
language, with the Codelgniter 3.1 framework and the
MVC concept. Website design with Bootstrap CSS
Framework and jQuery JavaScript Library. MySQL is
the RDBMS used in conjunction with the XAMPP tool.
This research yielded a website dashboard and landing
page display that can be used to promote a business.

Index Terms—Application development, Landing page,
MySQL, Waterfall model, XAMPP(server)

I. INTRODUCTION

The development results in a website landing page with
an affiliate marketing system. The system starts with
entrepreneurs or marketers who have to register first to
get an account. After registering, the system will
automatically send an email notification as a sign of
successful registration. After that the user can log in to
use the system. Entrepreneurs can add product or
service data Meanwhile, marketers get a referral code
and several landing pages that are ready to be shared. If
there are potential customers who are interested, they
can click on the landing page, then register and pay for
their selected food on the form provided. The system
will verify the payment. If the payment is correct, the
system will send a successful payment notification. The

IJIRT 157696

system will store the referral code stored in the
transaction and calculate the commission from the
marketer. Prospective marketers who have made
payments will also get the same referral code and
landing page to share on social media.

Il. RELATED WORK

Landing page is the main page or content where
potential customers place the main content of the
landing page with several features such as: registration,
login, and viewing a demo of using the landing page.
Registration is the process of getting a system account,
while login is the process of logging in to the system
dashboard before managing the landing page. This is the
main thing that attracts potential customers to register
for an account. Registration is the process of getting an
account, where potential customers must make
payments to be able to promote a landing page.
Meanwhile, login is the process of entering the
marketer's dashboard which can be opened after making
a payment. After logging in, the user will be directed to
the dashboard page. On the dashboard, if the user is an
entrepreneur, you can manage several things related to
menu content such as adding, editing, and deleting
products or services. This is done to enhance the
appearance and attract the attention of potential
customers. Meanwhile, if the user is a marketer, you can
share the landing page link on social media.
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Fig 2 Business activity
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I1l. PROPOSED SYSTEM

The proposed system overview allows marketers and
entrepreneurs to earn a commission from each payment
transaction that occurs on the landing page.
Marketers can do the following:

* (i) Register an account.

* (ii) Account login.

» (iii) filling in the landing page content

* (iv) Share the landing page link.
Entrepreneurs can do the following:

* (i) Register an account;

* (ii) Account login;

* (iil) manage product or service data.

* (iv) Fill in our contact data.
The web landing page is built using the waterfall model.
This model has five stages of work in a row including:
Communication,Planning, Modeling, Construction and
Deployment, which are described as:
* (i) Communication Phase with prospective software
users, namely literature study, user needs analysis and
software.
* (i) scheduling of software work.
* (iii) compiling system requirements, designing and
designing new systems to be built based on needs.
* (iv) implementation of designs and designs into
program code.
* (v) Lastly is deployment, namely the application
testing phase, application evaluation and maintenance.
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deployment
* overview of

the Waterfall software
development model

Fig 3 Waterfall model

IV.RESULTS AND DISCUSSIONS

Main Menu Display

The main menu function is as an original companion
containing commands in relation to other content
grounded on the main menu. On the main menu,
druggies can elect several features similar as Home,
Register, Login, Details and Contact
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Fig 4.1 landing page
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Roasted butter chicken
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Fig 4.2 landing page

Register and Login Page

Register and Login runner is a enrollment runner where
druggies must register and log in to use the wharf runner
system. Registration is the process of getting an
account, where implicit guests must make payments to
be suitable to promote a wharf runner. Meanwhile, login
is the process of entering the marketers dashboard
which can be opened after making payment
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Fig 4.3 Register page
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Fig 4.4 login page

ABOUTUS PAGE

When a prospect scrolls down a landing page that
includes a Business Profile. When you scroll down,
you'll see a description of why potential customers
should use the services of a SME owner, followed by
the services offered, portfolios, and testimonials from
customers who have used SME services. The footer of
the landing page is then included so that potential
customers can become marketers and promote the
business.
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Fig 4.5 Aboutus page
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Admin Dashboard

After logging in, the admin will be directed to the
dashboard page, which includes user fields for creating
the desired landing page. If the user is an entrepreneur,
you can manage menu content on the dashboard by
adding, editing, and deleting products or services,
testimonials, and portfolios. This is done to improve the
appearance and attract potential customers' attention
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Fig 4.7 admin page
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MARKETERS PAGE

Meanwhile, if the user is a marketer, you can share the
landing page link on social media.
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Fig 4.8 marketer page
VV.CONCLUSION

Based on the results and discussion of the affiliate
marketing landing page created, entrepreneurs may be
able to create simple landing pages and then promote
their Medium and Small Enterprises by sharing the link
on social media. The landing page marketing system is
expected to increase not only the income of
entrepreneurs, but also the income of customers who
register as marketers. The presence of a landing page
website is expected to expand product or service
marketing, so that many people are aware of the
products or services they sell, thereby increasing
income rather than daily income, and transactions can
take place between cities via shipping services.
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