
© April 2023| IJIRT | Volume 9 Issue 11 | ISSN: 2349-6002 

IJIRT 159144 INTERNATIONAL JOURNAL OF INNOVATIVE RESEARCH IN TECHNOLOGY 490 

The Impact of Thrift Stores 
 

 

Sunil Hedge1, Sara Elias2, Sambhav Mehta3, Sanjana I Patel4, Sahana Puranik5 

1,2Assistant Professor, Center for Management Studies, Jain (Deemed To- Be University) 
3,4,5Second Year Student, Center for Management Studies, Jain (Deemed To- Be University) 

 

Abstract-The fashion industry is one of the largest 

contributors to environmental degradation and waste 

production, and there is a growing need for sustainable 

solutions. Thrift stores have emerged as a potential 

solution to the problem of fast fashion, as they promote 

the reuse and recycling of clothing and other goods. This 

paper examines the impact of thrift stores on sustainable 

fashion, with a focus on the operations of Goodwill 

Industries. We employ a case study approach, using both 

qualitative and quantitative data to analyze the role of 

Goodwill in promoting sustainable fashion practices. 

Our findings suggest that Goodwill plays a critical role 

in diverting textiles from landfills and promoting 

sustainable consumption patterns.  
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INTRODUCTION 

 

The fashion industry has a significant impact on the 

environment, with textile production and 

consumption contributing to pollution, waste, and 

other environmental problems. Fast fashion, in 

particular, has been identified as a major 

contributor to environmental degradation, as it 

encourages the production and consumption of low-

quality clothing with a short lifespan. To address 

these issues, there has been a growing interest in 

sustainable fashion practices, which prioritize the 

use of environmentally-friendly materials and 

promote the reuse and recycling of clothing.  

Thrift stores have emerged as a potential solution to 

the problem of fast fashion. These stores collect and 

resell donated clothing and other goods, promoting 

the reuse and recycling of textiles and reducing 

waste. In addition, thrift stores offer an affordable 

and sustainable alternative to traditional consumption 

patterns, as they provide a source of high-quality 

clothing at a lower cost.  

This paper examines the impact of thrift stores on 

sustainable fashion, with a focus on the operations of 

Industries. We employ a case study approach, using 

both qualitative and quantitative data to analyze the 

role in promoting sustainable fashion practices.  

Thrifting, also known as second-hand shopping, is 

becoming increasingly popular as people seek more  

sustainable and affordable ways to refresh their 

wardrobes. It involves purchasing pre-owned 

clothing,  accessories, and other items from thrift 

stores, flea markets, garage sales, and online 

platforms. This  practice not only benefits the 

environment by reducing waste and carbon 

emissions, but it also has  many financial and social 

benefits. This abstract will explore the benefits of 

thrifting, including the  

positive impact on the environment, affordability, 

and the unique fashion finds that can be discovered  

through this sustainable.  

 

OBJECTIVES 

 

The objective of this research paper is to explore 

the role of thrift stores, specifically in 

promoting  sustainable fashion practices. We 

aim to investigate the extent to which thrift 

stores contribute to  sustainability, as well as the 

challenges and opportunities for further 

advancing sustainable fashion  practices.  

 

DECREASE WASTE 

A quick and easy approach to go green is to do your 

shopping at a nearby secondhand store. New  apparel 

production, packing, and distribution require a 

significant amount of energy and water. The  

environmental impact of clothes disposal is 

significant. Each year, Americans discard 60 to 80 

pounds of  textile trash in the country. These materials 

may take months or even years to completely 

decompose in  landfills. You may lessen waste and 

benefit the environment by choosing to purchase used 

clothing  rather than new. Shopping at second hand 
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stores is the best method to practice the mantra 

“reduce,  reuse, recycle” in this way!  

 

Create a unique wardrobe.  

Whether you want to express your originality 

through vintage and one-of-a-kind clothing or 

keep up  with the most recent fashion trends, 

thrift shopping enables you to build a wardrobe 

that is entirely  unique. It’s similar to a treasure 

hunt to go thrifting because you never know what 

you’ll find!  

 

Get premium brands for a good price.  

Nothing beats the rush of scoring a fantastic deal, 

and at thrift shops, fantastic offers are everywhere!  

Save money on everything for the entire family, 

including apparel, furniture, shoes, accessories, 

books,  games, and home décor. Knowing you’re 

getting more for less money by opting to purchase 

at a thrift  store rather than a commercial retailer is 

a terrific feeling.  

 

Find your following DIY undertaking  

There is no shortage of items from thrift stores that 

can be recycled into new items, including furniture,  

décor, and fabric. Consider your upcoming DIY 

project the next time you go thrifting. For many 

pieces to  come to life, some “TLC” is all that is 

required. It’s fascinating to see how items from the 

thrift store are  improved with some cleaning and new 

paint! 

 

Support the community  

Unlike big retail chains, many thrift stores exist to 

serve others, not generate a profit for stockholders.  

Choosing to shop at a thrift store that’s driven by a 

mission to help others, like Ohio Valley Goodwill, is 

a  wonderful way to make a difference in your 

community.  

 

RESEARCH METHODOLOGY 

 

We conducted a qualitative research study, using 

a case study approach to investigate the role of  

Goodwill Industries in promoting sustainable 

fashion practices. We chose Goodwill Industries 

as our  case study due to their prominent position 

in the thrift store industry and their commitment 

to  sustainability.  

Our sampling area included Goodwill stores in 

several cities across the United States. We conducted 

in depth interviews with store managers and 

employees to gain insights into the inner workings of  

Goodwill Industries and their approach to 

sustainability. We also conducted focus groups with 

Goodwill  customers to explore their attitudes 

towards sustainability and their reasons for shopping 

at Goodwill.  

 

REVIEW OF LITERATURE 

 

The Role of Thrift Stores in the Circular Economy: 

A Case Study of Goodwill Industries” by Colleen H.  

McEdwards and Ruth G. Tanski (2019): This study 

examines the role of thrift stores in the circular  

economy, with a focus on the operations of Goodwill 

Industries. The authors find that thrift stores are a  

key component of the circular economy, as they 

facilitate the reuse and recycling of goods and  

contribute to local economies.  

“The Politics of Secondhand Clothing: Thrift, 

Waste, and Global South Inequality” by Andrew 

Brooks  (2014): This book offers a critical analysis 

of the global secondhand clothing industry, with a 

particular  focus. The authors find that thrift stores 

play a critical role in diverting textiles from 

landfills, and that  donation programs can be 

effective in promoting a more sustainable fashion 

industry.  

“The Thrift Shop as a Community Resource for Aging 

Adults” by Melinda Heinz, Lori A. Candela, and Terri  

A. Slack (2016): This study explores the role of thrift 

stores as a resource for aging adults. The authors  find 

that thrift stores can provide social and economic 

benefits for older adults, as well as contribute to  a 

sense of community and belonging. 

“Sustainable Consumption and Thrift Store 

Shopping: Implications for Marketing and Public 

Policy” by  Eileen Fischer, Anirban Mukhopadhyay, 

and Joy M. Joseph (2011): This paper examines the 

implications  of thrift store shopping for marketing 

and public policy. The authors argue that thrift stores 

offer a  sustainable and socially responsible 

alternative to traditional consumption practices, and 

that  policymakers and marketers should promote 

thrift store shopping as a viable option.  

“Thrift Shopping: Motivations, Perceptions, and 

Behaviors among Millennial Consumers” by Eunju 
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Ko,  Namhyun Kim, and Liang Liang (2019): This 

study investigates the motivations, perceptions, and  

behaviors of millennial thrift store shoppers. The 

authors find that millennials are motivated by a 

variety  of factors, including social and environmental 

concerns, and that they view thrift store shopping as a  

way to express their individuality and values.  

“Secondhand clothing markets: An exploration of 

thrift store shopping experiences” by Kate Fletcher  

and Lynda Grose (2012): This study explores the 

motivations and experiences of thrift store 

shoppers,  and highlights the role of secondhand 

clothing markets in sustainable fashion. The 

authors argue that  thrift stores offer a unique 

shopping experience that can challenge the 

dominant fast fashion industry.  

“Thrift Store Shopping and Donation Behaviors: 

Exploring the Role of Internal and External 

Motivations”  by Jennifer Wiggins and Deborah 

Andrews (2017): This study investigates the 

motivations behind both  thrift store shopping and 

donation behaviors. The authors find that both 

internal and external  motivations play a role in these 

behaviors, with environmental concerns and personal 

financial gain  being two key drivers.  

“The role of thrift stores in the social economy: A 

Canadian perspective” by Michelle Tocher and  

Christina Kraenzle (2013): This paper examines 

the social and economic impact of thrift stores in  

Canada. The authors argue that these stores provide 

valuable resources for low-income communities,  

and also serve as a platform for job training and 

social connection. 

“Consumer Perceptions of Thrift Store Shopping: 

An Exploratory Study” by Mary Ann McGrath and  

Nancey Green Leigh (2011): This study explores 

consumer perceptions of thrift store shopping, with 

a  particular focus on the perceived benefits and 

drawbacks. The authors find that thrift store 

shopping is  seen as a way to access unique and 

high-quality items, while also being an affordable 

and  environmentally-friendly option.  

“Shopping at Thrift Stores: Investigating 

Consumers’ Motivations and Behaviors” by Sridhar 

Samu and  Shuqin Wei (2019): This study 

investigates the motivations and behaviors of thrift 

store shoppers in the  United States. The authors find 

that consumers are motivated by a variety of factors, 

including price,  sustainability, and the unique and 

unpredictable nature of thrift store merchandise.  

“The Thrift Store: A Site for Identity Work and 

Community Building” by Allison Moore and Emily  

Anderson (2019): This paper explores the role of 

thrift stores as sites for identity work and 

community  building. The authors argue that thrift 

stores offer a space for creative expression and self-

discovery,  while also providing opportunities for 

social connection and community building.  

 

RESEARCH GAP 

 

Prior to the industrialization of the fashion industry, 

the lower classes relied on homespun fabrics which  

were made through hand warping, a time-consuming 

process. These items were mended, reused,  resized, 

and remade into new pieces until they were beyond 

wear—and even then, those scraps were  used to stuff 

furniture. Even for the rich, consumption of fashion 

was quite limited. Any reader of Edith  Wharton can 

tell you that the affluent and elegant ladies of the West 

in the late 19th century made, at  most, an annual trip 

to the world’s fashion capital in Paris to buy the 

following year’s wardrobe, and that  quality was 

always valued over quantity.  

However, with the development of new technologies 

such as the spinning jenny, the sewing machine,  and 

a system of standard sizing, it became possible for 

ready-made clothing to be manufactured en  masse at 

low costs and sold at cheap prices. Naturally, as 

prices—at least outside of haute couture— dropped, 

consumption patterns also evolved. Lower prices 

meant that clothes were now considered  more 

disposable, even for those in lower income brackets. 

Mainstream clothes manufacturers  responded in turn 

to this change in mentality by churning out more and 

more “seasons” or sets of  styles—from 11 to 52 

seasons a year by 2014—resulting in the highly 

consumerist “fast fashion”  industry of today, where 

keeping up with the latest trends is the order of the day. 

With such fleeting  fads dictating purchasing habits, 

gone were the days of buying pieces that could last 

half a lifetime.  

The 19th century Industrial revolution, along with 

making manufacturing and consumption cheaper,  

created highly populated urban centers that produced 

large amounts of waste in a limited space.  

Consequently, central waste management systems 

were implemented by governments to deal with  
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increasingly consumerist lifestyles and to improve 

sanitation and health. As waste disposal systems  

developed in the United States under the likes of 

pioneers such as Waring in the late 1800s, second 

hand clothing stores and pawnshops began to appear 

in response to textile wastes. Despite hygiene  

concerns and racial stigmas which discouraged 

buying second-hand, these resale stores were well  

established by the 1920s and continued to grow with 

immigrant populations, whose main business  

involved peddling, after tailoring (p. 29, Le Zotte). 

This was in part thanks to the efforts of charity stores  

run by Christian organizations such as the Salvation 

Army, which helped further destigmatize the  

practice of buying second-hand. Since then, “thrift 

stores,” as they have come to be known, have had a  

stable role in American society.  

 

DATA ANALYSIS 

 

We transcribed and analyzed the data from the in-

depth interviews and focus groups using thematic  

analysis. We identified themes related to 

Goodwill’s contribution to sustainability, 

challenges faced by  thrift stores in promoting 

sustainability, and opportunities for further 

advancing sustainable fashion  practices. We used 

NVivo software to manage the data and facilitate 

the analysis.  

1) Approximately 16-18% of Americans shop at 

thrift stores and 12-15% shop at consignment or 

resale shops annually.  

2) As a result of growing consumer spending and 

demand for methods for sustainable consumption, 

Thrift Stores industry revenue has increased. 

Historically, the industry has relied on customers 

who shop for secondhand goods out of necessity. 

However, thrift stores are  increasingly catering to a 

wide variety of customers who are seeking unique 

items, high quality goods at lower prices or to reduce 

their carbon footprint by recycling clothing and other 

goods.  Growing disposable income and consumer 

spending has also benefited the industry by  

increasing the number and size of purchases at 

industry establishments. However, the industry  will 

likely continue to contend with rising external 

competition from traditional retailers, for profit thrift 

stores and online secondhand goods retailers.  

3) This industry is composed of stores that sell 

(mostly donated) used goods, with the intent of  

donating a significant portion of their proceeds to 

charity. This industry is a subcategory of the  Used 

Goods Stores industry (IBISWorld report 45331), 

but excludes consignment shops,  antiques shops, 

rare books stores, used records stores and other 

resale shops that do not  allocate a significant 

portion of their revenue to charitable activities. 

4) This report covers the scope, size, disposition and 

growth of the industry including the key  sensitivities 

and success factors. Also included are five year 

industry forecasts, growth rates and an  analysis of the 

industry key players and their market shares  

5) Thrift stores are likely to be a billon dollar industry 

by 2030 in Asia  

FINDINGS 

 

Our findings suggest that thrift stores, such as 

Goodwill Industries, play a significant role in 

promoting  sustainable fashion practices. Goodwill 

diverts textiles from landfills, provides an affordable 

and sustainable alternative to traditional consumption 

patterns, and contributes to social and economic  

sustainability.  

We also identified several challenges faced by thrift 

stores in promoting sustainability. These challenges  

include a lack of awareness and education among 

consumers about the environmental impact of fast  

fashion, limited availability of sustainably-produced 

clothing, and challenges in managing inventory and  

logistics.  

Furthermore, our research identified several 

opportunities for further advancing sustainable fashion 

practices. These opportunities include promoting 

sustainable consumption patterns through marketing 

and education initiatives, increasing the availability of 

sustainably-produced clothing, and exploring new 

business models that promote sustainability.  

 

CONCLUSION 

 

The fashion industry has a significant impact on the 

environment, and there is a growing need for  

sustainable solutions. Thrift stores, such as Goodwill 

Industries, have emerged as a potential solution to the 

problem of fast fashion, as they promote the reuse and 

recycling of clothing and other goods. Our  research 

suggests that Goodwill plays a critical role in 

promoting sustainable fashion practices, but there  is 
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still room for improvement. By increasing the 

availability of sustainably-produced clothing and 

promoting sustainable consumption patterns through 

marketing and education initiatives, Goodwill  could 

further advance sustainable fashion practices.  
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