
© June 2025 | IJIRT | Volume 12 Issue 1 | ISSN: 2349-6002 

IJIRT 180996 INTERNATIONAL JOURNAL OF INNOVATIVE RESEARCH IN TECHNOLOGY 6325 

Ethical Implications of AI-Generated Content: A 

Comparative Analysis 
 

 

Jagdeep Singh1, Jeevanjot Kaur2, Rohit Kumar 3, Anchal Singh 4 
1,2 Student, CT University, Ludhiana 

3,4 Assistant Professor, CT University, Ludhiana 

 

Abstract—This study compares existing literature, user 

viewpoints, and technological advancements to examine 

the ethical implications of AI-generated content. 

Investigating critically how generative AI, particularly 

language models like GPT, influences ethical domains 

such as bias, misinformation, privacy, authorship, and 

trust is the primary aim. 

The study summarizes the developing conversation on 

the responsible use of AI content-generation tools by 

drawing on an interdisciplinary review of peer-reviewed 

literature, governmental regulations, and empirical data. 

A qualitative approach was generally used by comparing 

and contrasting well-known AI language models and 

conducting a thematic content analysis of scholarly 

literature. 

With the intention of interpreting user perceptions and 

policy recommendations, the Technology Acceptance 

Model (TAM), Framing Theory, and normative ethical 

frameworks such as utilitarianism and deontology were 

exhibited. Key findings reveal a two-pronged story: 

generative AI brings risks of deepfakes, copyright 

infringement, social bias imitation, and academic 

dishonesty while simultaneously boosting efficiency and 

innovation in industries such as journalism, education, 

and healthcare. 

Adaptive ethical governance may be necessary to address 

these issues, as current regulatory frameworks are still 

insufficient. The study comes to the conclusion that in 

order to reduce risks and promote responsible 

innovation in generative AI content, a sophisticated 

context-aware strategy integrating technological 

literacy, ethical design principles, and international 

policy coordination is required. 

 

Index Terms—AI ethics, Generative AI, Content 

authenticity, Deepfakes, Policy frameworks 

 

I. INTRODUCTION 

 

Content creation has been modified by the 

development of generative artificial intelligence (AI), 

which enables machines to generate multimedia 

content, text, and images that resemble those of 

humans at scale. There are numerous uses for tools like 

GPT-4, DALL-E, and ChatGPT in marketing, 

education, journalism, and entertainment. These 

innovations raise serious ethical concerns about 

authorship, originality, accountability, and bias, even 

though they also hold great promise for increased 

productivity and creative enhancement. 

The term AI-generated content refers to digital content 

(text, images, audio, or video) that is created 

automatically by algorithms, frequently without the 

assistance of humans. Its quick incorporation into 

routine processes heralds a change in the way 

information is being developed, used, and verified. 

Nonetheless, the indistinguishability of such content 

from outputs created by humans calls into question 

accepted notions of truth, trust, and intellectual 

property. Many ethical aspects of generative AI have 

been thoroughly studied in previous studies. 

Using the Technology Acceptance Model and 

Framing Theory, Labajová (2023) investigated user 

trust in AI-generated social media content and 

discovered that public trust is greatly influenced by 

perceived usefulness and framing. A taxonomy of 378 

normative concerns related to AI was presented by 

Hagendorff (2024), who divided them into four 

categories: safety, societal impact, hallucinations, and 

fairness. 

The misuse potential of AI in producing deepfakes and 

false information was the primary focus of 

Patterson (2024), but Mohamed et al. (2024) evaluated 

bias privacy risks and the shortcomings of current 

legal frameworks through a systematic review. Even 

with this expanding corpus of work, comparative 

analyses that connect theoretical frameworks, user 

perspectives, and technical assessments of AI systems 

are still necessary. Additionally, ethical issues are 

usually isolated in existing research without taking 
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into consideration how they interact across disciplines 

and use cases. Because of this fragmentation, a 

comprehensive investigation that incorporates 

knowledge from public policy, computer science, 

philosophy, and communication is required. 

By comparing the ethical ramifications of AI- 

generated content, this study fills that gap. What are 

the effects on future regulation, innovation, and public 

trust? How do ethical concerns about AI- generated 

content vary among sectors and stakeholders? What 

frameworks are in place to address these concerns, and 

where do they fall short? Drawing from technical 

documentation, expert commentary, and peer-

reviewed literature, the study takes an interdisciplinary 

approach. It seeks to advance the conversation by 

providing a cohesive viewpoint that not only 

recognizes moral hazards but also suggests workable 

solutions for their reduction and responsible 

innovation. 

In conclusion, this research aims to educate end users, 

developers, policymakers, and scholars about the 

various opportunities and challenges that generative 

AI presents. By using critical analysis, it encourages a 

fair narrative that supports a deliberate, morally 

guided approach to the creation and application of AI 

technologies rather than demonizing or rashly 

praising them. 

 

II. LITERATURE REVIEW 

 

A. Introduction 

Digital content creation has undergone a significant 

transformation since the introduction of generative 

artificial intelligence (AI) systems, particularly Large 

Language Models (LLMs) and image generation tools. 

The growing sophistication of AI tools raises difficult 

ethical, technological, and social issues in addition to 

challenging conventional authorship models. The 

theoretical foundations, research trends, ethical 

debates, and current gaps in the literature on AI-

generated content are all critically examined in this 

review. It utilizes a wide range of scholarly works, 

scoping reviews, and empirical research that were 

released between 2021 and 2024. 

B. Review of Previous Studies 

The ethical conundrums raised by generative AI are 

fundamentally explained by numerous recent works. 

Mohamed and associates. Conducted a thorough 

analysis from a technical, legal, and ethical standpoint 

in 2024, highlighting issues like plagiarism, bias, 

privacy violations, and the misuse of deepfakes. They 

demonstrated how, even though AI models can assist 

research, education, and healthcare, their unrestrained 

use could encourage stereotypes and make 

cybercrimes easier. 

Chavez and associates. Identified plagiarism, 

academic dishonesty, and over-reliance as the main 

ethical concerns in a study conducted in 2024 that 

looked at educators' opinions on the application of AI 

in educational settings. According to their discourse 

analysis, educators are concerned that generative AI 

will erode students' academic integrity and lead to a 

decline in critical thinking skills. 

In experiments on GPT-4o and DALL-E 3, Karagöz 

(2024) compared the quality of creative output with 

ethical considerations like computational fairness, 

bias, and authenticity. His research struck a balance 

between technical performance and ethical 

assessment, concluding that although generative AI 

improves workflow, it frequently lacks content 

transparency and authenticity. 

Labajová (2023) used Framing Theory and the 

Technology Acceptance Model (TAM) to investigate 

user trust in AI content. According to her research, 

people are more likely to believe AI-generated content 

when it is presented clearly or contextually but they 

still become uneasy when they discover that the 

content was not created by a human. 

C. Theoretical Frameworks 

The current discussion about AI-generated content is 

based on three major ethical frameworks. 

1. Utility and harm: These are the main criteria 

used by many academics to evaluate AI results. 

Mohamed & Associates. (2024) emphasizing both 

efficiency improvements and societal hazards, like 

information sharing or unauthorized use of data. 

2. Deontological Ethics: This viewpoint places a 

strong emphasis on obligations, rights, and intellectual 

integrity. Patterson (2024) argues that AI systems 

violate authorship and originality standards, mostly 

when they produce media content that is alike human-

produced. 

3. The Framing Theory and the Technology 

Acceptance Model (TAM): These were used by 

Labajová (2023) to describe how presentation context 

and perceived utility impact user adoption and trust. 

By classifying 378 issues under themes like alignment, 

hallucinations, fairness, and societal impact, 
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Hagendorff (2024) broadened the ethical landscape. 

Through his work, an organized vocabulary for 

examining the ethics of generative AI is introduced 

and disparities in scholarly focus are exposed, with 

safety and bias taking precedence over transparency 

and human agency. 

D. Research Trends 

The amount of empirical and theoretical research 

addressing the advantages and disadvantages of 

generative AI has increased recently. Three 

noteworthy trends are apparent. 

1. Racial, gendered, and ideological biases: 

These biases are in society and are both encoded and 

reproduced by generative models according to 

mounting evidence. Minority groups may be 

marginalized by these biases, which can also distort 

results and affect public opinion. 

2. Trust and Genuineness: Research like 

Mohamed et al. and Karagöz (2024) highlights how 

conventional ideas of authorship and authenticity are 

challenged by AI-generated content. Attempts to 

maintain transparency and trust are made more 

difficult by the inconsistency of tools for detecting AI 

content. 

3. Regulation and Ethics of Content: Patterson 

(2024) and others discuss the necessity of moral 

guidelines and legal safeguards to handle the use of AI 

to produce deceptive or damaging content. Deepfakes, 

automated plagiarism, and infringements on 

intellectual property are major concerns. 

 

III. MATH 

 

If you are using Word, use either the Microsoft 

Equation Editor or the MathType add-on 

(http://www.mathtype.com) for equations in your 

paper (Insert | Object | Create New | Microsoft 

Equation or MathType Equation). ―Float over text‖ 

should not be selected. 

 

IV. IDENTIFIED LIMITATIONS IN EXISTING 

LITERATURE 

 

Despite the growing interest, the literature shows some 

significant drawbacks. 

A. Empirical Gaps 

Several ethical assertions, particularly those about the 

disastrous abuse of AI, lack strong empirical support. 

For instance, concerns regarding the potential for 

LLMs to facilitate mass manipulation or bioterrorism 

are frequently based on conjecture with little evidence. 

B. Technical Focus over Social Impact 

Many researchers emphasize technical performance 

(scalability, accuracy, and efficiency) over 

sociocultural effects. For example, fewer studies 

examine how non-Western cultures understand the 

ethics of AI or how marginalized groups perceive AI 

bias differently. 

C. Restricted Model Scope 

Some research only examines a small subset of AI 

models, such as GPT-4 and DALL-E, causing 

limitations on generalizability in the larger AI 

landscape. 

D. Overemphasis on Risks 

A large portion of the literature is biased toward 

negativity. Threats are usually emphasized over 

opportunities in discussions, which may distort public 

opinion and policy reactions 

 

V. RESEARCH GAPS THERE ARE STILL 

NUMEROUS GAPS IN THE FIELD 

 

A. User-Centric Studies 

Few studies examine the dynamics of user experience 

and trust outside of Western populations. Global 

multilingual and multicultural viewpoints must be 

incorporated into future research. 

B. Longitudinal Impact Research on the long-term 

impacts of AI-generated content on public 

trust, creativity, and cognition is lacking. 

C. Cross-Domain Frameworks 

In the media, healthcare, and educational sectors, 

ethical standards are frequently compartmentalized. 

Implementing cross-sectoral AI requires an integrated 

multidisciplinary framework. 

D. Tools for Transparency 

Existing technology for identifying AI-generated text 

(e.g., GPTZero, Copyleaks) shows erratic 

performance. More trustworthy, explicable AI systems 

that are able to self-identify and verify the authenticity 

of content are required. 

 

VI. CONCLUSION OF LITERATURE REVIEW 

 

AI-generated content presents a complex and 

multifaceted ethical landscape. Even though our 

understanding of user trust, content biases, and legal 

http://www.mathtype.com/
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ambiguities has advanced significantly, there are still 

many obstacles to overcome. To guide artificial 

intelligence in the future, the field needs to shift 

toward more interdisciplinary, evidence- based, and 

inclusive methodologies. 

Responsible innovation requires ethical frameworks 

that are based on both theoretical soundness and real-

world application. Further investigation is required to 

examine the societal implications of generative 

models as well as to improve them. Developers and 

legislators alike can cooperate to create a morally just 

and just AI future by doing this. 

 

VII. METHODOLOGY AND DATA SOURCES 

 

A qualitative research design based on content analysis 

and a comparative literature review is used in this 

study. The goal is to determine the moral dilemmas 

raised by AI-generated content in various fields and 

assess how well the existing legal, social, and 

technological solutions address these issues. 

A. Methodological Strategy 

1. Analysis of Comparative Literature 

• More than 30 academic papers from 2021–2024 

were examined. 

• Selection criteria: inclusion of empirical or 

policy- based insights, peer-reviewed status, and 

relevance to AI ethics. 

• The ACM Digital Library, IEEE Xplore, 

SpringerLink, MDPI, and arXiv were important 

sources. 

2. Use of the Framework 

• To understand user perception and trust, the 

Technology Acceptance Model (TAM) and Framing 

Theory were applied. To assess the normative 

justifiability of AI-generated outputs, ethical concepts 

like utilitarianism and deontology were applied. 

3. Comparing different sectors. 

• Case studies from the fields of journalism, 

education, and healthcare were used to examine moral 

dilemmas. 

• Contextual understanding was reinforced by 

UNESCO reports, EU AI Act documentation, and Pew 

Research Centre surveys. 

4. An approach to data interpretation 

• To extract fundamental ethical categories—

bias, misinformation, authorship, privacy, 

transparency, and regulatory adequacy—thematic 

literature coding was done. 

• Comparative tables were created to combine 

findings from different sectors. 

B. Supporting Data and Examples 

• User Perception: Labajová (2023) polled 100 

participants and found that while 74 percent of users 

are worried about authorship transparency, 62 percent 

of users trust AI-generated content when it is 

contextualized. 

• Measures of bias: Mohamed et al. (15 percent) 

of the GPT-3 prompts about gender and race were 

found to be biased (2024). 

• Assessment of Content Quality: Karagöz (2024) 

compared GPT-4o to samples that were written by 

humans. Only 60% of the AI's points were awarded for 

perceived emotional depth compared to 88% for 

grammatical accuracy. 

• Academic Reliability Issues: Chavez et al. 

Based on teacher conversations across ICT and 

language departments (2024), there has been a rise in 

AI- assisted plagiarism among students. 

• Case Studies on Deepfakes: Patterson (2024) 

talked about the spread of political deepfakes on social 

media, pointing out that during election seasons 

(2022–2024), AI-generated disinformation increased 

by 80%. 

This methodological approach offers theoretical 

insights and useful suggestions for mitigating the risks 

in AI-generated content, facilitating a comprehensive 

multidisciplinary understanding of the ethical ground. 

 

VIII. RESULTS 

 

In addition to policy documents and empirical research 

on AI-generated content, the study carried out a 

thorough thematic content analysis and comparative 

evaluation of more than 30 academic articles 

published between 2021 and 2024. Government rules, 

user perception surveys, and peer-reviewed journal 

articles were the main sources of data. 

A. Data Analysis and Thematic Coding 

Six fundamental ethical categories related to AI- 

generated content were identified through thematic 

coding of the literature. 

• Bias 

• False information. 

• Responsibility. 

• Individual privacy. 

• The openness of communication. 

• Adequacy of regulation. 
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The findings were arranged using these categories, 

which also allowed for the comparison of ethical 

issues unique to each sector. 

B. Fairness versus bias 

Measurable instances of bias in AI-generated 

content were reported by several studies. As an 

illustration, Mohamed et al. (2024) found that across 

a few chosen prompt categories, 15% of GPT-3-

generated text outputs showed racial or gender bias. 

These prejudices showed up as marginalization or 

stereotyping of minority groups. 

C. User Perception and Trust 

According to a survey conducted by Labajová in 2023 

with 100 participants, 62% of users trusted content 

produced by AI when it was presented in a positive or 

contextual context. Nevertheless, 74% of 

respondents voiced worries about the unclear 

authorship attribution, suggesting apprehension 

regarding the openness of AI authorship. 

 

D. Authenticity and quality of content 

Experimental comparisons between human- authored 

texts and AI-generated content from GPT- 4o were 

carried out by Karagöz (2024). There is a discrepancy 

in the dimensions of content quality beyond 

technical correctness, as the AI models only received 

an average score of 60% in perceived emotional 

depth and authenticity compared to 88% in 

grammatical accuracy. 

 

E. Misuse and Academic Dishonesty 

Experimental comparisons between human- Chavez 

and others. (2024) revealed a rise in academic settings 

involving AI-assisted plagiarism. Teachers 

interviewed expressed concerns about students' over-

reliance on AI tools and their lack of critical thinking 

skills, with plagiarism cases significantly increasing 

since generative AI became widely available. 

 

F. Deepfakes and false information 

According to Patterson (2024), during election seasons 

in 2022–2024, the amount of deepfake content and 

misinformation produced by AI on social media 

increased by 80%. The spread of such material sparked 

serious worries about political manipulation and 

public trust. 

 

G. Inadequate regulati0ons and policies 

Examining current frameworks, such as UNESCO 

reports and EU AI Act documentation, revealed 

significant shortcomings in the regulation of AI- 

generated content. Existing regulations about 

authorship rights, bias reduction, and privacy 

protection in generative AI systems are vague. 

 

H. Cross-Sector Comparisons 

Case studies from the fields of journalism, healthcare, 

and education exposed complex ethical issues. 

• The overuse of AI-generated content and 

issues with academic integrity plagued education. 

• Journalists faced challenges with trust and 

the dangers of false information. 

• Healthcare brought attention to issues with 

patient trust, data misuse, and privacy. 

 

Ethical Concern Prevalence/Metric Source 

Bias in AI content 15% biased outputs in 

GPT-3 prompts 

Mohamed 

et al. 

(2024) 

User trust 

(positive) 

62% trusted AI 

content when 

framed 

Labajová 

(2023) 

Authorship 

transparency 

74% are concerned 

about AI authorship 

Labajová 

(2023) 

Grammatical 

accuracy 

88% AI vs. human Karagöz 

(2024) 

Emotional depth 60% AI vs. human Karagöz 

(2024) 

Increase in AI 

misinformation 

80% rise in 

deepfakes in election 

periods 

Patterson 

(2024) 

 

I. Statistical Summaries 
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IX. DISCUSSION 

 

The results of this study illustrate a complex and 

multidimensional ethical environment around AI- 

generated content, supporting and expanding on 

earlier findings while emphasizing important areas 

that require policy and practice attention. Healthcare 

brought to light issues with patient trust, data misuse, 

and privacy. 

 

A. Emerging Trends and Patterns 

Regarding the dual nature of generative artificial 

intelligence, a distinct pattern became apparent. It has 

major advantages in terms of efficacy, innovation, and 

accessibility in several fields, including journalism, 

healthcare, and education, but it also poses moral 

dilemmas that need to be carefully handled. These 

advantages are especially noticeable when it comes to 

improving communication, accessibility, 

personalizing learning experiences, and speeding up 

content creation. But ethical hazards—like those 

involving disinformation deception and authorship—

present difficulties that are not just technical but also 

very public. 

Karagöz (2024) found that AI-generated content has 

a high grammatical accuracy but a relatively low 

emotional depth, which is indicative of the current 

technological limitations affecting user engagement 

and content authenticity. AI can mimic human-like 

communication, but it frequently lacks the contextual 

awareness and emotional depth that comes naturally to 

human creators. A recurring problem in AI 

development is striking a balance between technical 

performance and complex human values like empathy 

and creativity, which is highlighted by this disparity. 

Additionally, it calls into question the suitability of the 

current metrics used to evaluat AI systems, arguing 

that evaluations ought to take into account qualitative 

human-centric factors in addition to accuracy and 

fluency. 

Labajová (2023) further demonstrates that trust in AI-

generated content is conditional and context- 

dependent by analyzing user trust dynamics through 

the lens of the Technology Acceptance Model and 

Framing Theory. Contextual framing can increase 

acceptance, particularly when users are aware of the 

technology, but widespread worries about authorship 

transparency continue to stand in the way of total trust. 

According to Hagendorff (2024), this finding is 

consistent with previous research that underlines the 

value of explainability and disclosure in AI 

applications in order to build user confidence. By 

giving users the ability to evaluate artificial 

intelligence outputs critically, transparency in content 

creation and ethical design can strengthen 

accountability and trust. 

 

B. Unexpected Results and Possible 

Explanations One notable observation was the 

considerable rise in AI-generated misinformation 

and deepfakes during election periods, as reported 

by Patterson (2024). This surge was more pronounced 

than some earlier studies predicted, suggesting that 

political contexts may accelerate the misuse of 

generative AI. The spread of realistic synthetic 

media during elections has the potential to 

influence public opinion, manipulate democratic 

processes, and fuel polarization. These findings 

underscore the importance of regulatory 

mechanisms able to respond dynamically to high-

risk scenarios. They also suggest that future research 

should investigate how the intentions behind content 

creation and the sociopolitical environment interact 

to influence the ethical risks posed by AI. 

Moreover, despite the proliferation of AI ethics 

literature, the study confirmed the persistence of 

significant regulatory gaps. Existing frameworks, such 

as the EU AI Act, do not yet fully address the nuances 

of generative AI, including authorship, bias 

mitigation, and privacy. This regulatory lag may be 

attributed to the rapid pace of AI advancement 

outstripping legislative processes, a challenge 

widely acknowledged in technology governance 

debates. The challenge is further made worse by 

varying cultural interpretations of ethics and the lack 

of international consensus on what constitutes 

responsible AI development. 

 

C. Comparison with Related Research 

This research supports Mohamed et al.'s research in 

2024 on bias present in AI outputs, assisting the need 

for better fairness auditing and training data curation. 

Historical inequalities that are unintentionally 

reproduced by generative models and embedded in 

training datasets are frequently the cause of biased 

outputs. For the purpose of addressing these biases, 

thorough audits, algorithmic transparency, and 

stakeholder participation in modal evaluation and 
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training are necessary. 

However, this research proceeds beyond discrete 

ethical issues by incorporating cross-sectoral case 

studies revealing how various domains perceive and 

prioritize risks in different ways. For example, 

scholarly worries about plagiarism (Chavez et al. 

2024) contrast with the focus on misinformation in 

journalism and privacy issues in healthcare. The need 

for specialized ethical frameworks that take into 

account the particular values, legal requirements, and 

operational environments of every domain is 

highlighted by these sector- specific variations. 

This study's discovery of a literature gap regarding 

diverse cultural perspectives emphasizes the urgent 

need for greater inclusivity in future research, 

especially when compared to earlier studies that 

focused primarily on Western user populations. 

Perceptions of authorship, authenticity, and consent 

are influenced by cultural norms therefore, a one- size-

fits-all approach to AI ethics may unintentionally 

marginalize alternative perspectives. An additional 

significant barrier in the field is the absence of 

longitudinal data on the core of AI's long-term 

cognitive and social effects. It is essential to 

understand how repeated exposure to AI-generated 

content shapes attitudes, information, and behavior 

over time to evaluate the technology's actual societal 

impact. 

 

D. Broader Implications and Relevance 

The study's conclusions have significant ramifications 

for all parties involved in the AI ecosystem. 

Transparency and ethical considerations, such as 

systems for user disclosure and content self-

identification, must be given top priority by 

developers. Potential harms can be avoided and 

responsible innovation can be promoted by 

incorporating ethical impact assessments into the 

development lifecycle. 

Policymakers are urged to work toward flexible global 

regulatory frameworks that respect sectoral 

distinctions and cross-cultural values while keeping up 

with technological advancements. Global stakeholders 

must collaborate to stop regulatory arbitrage, which 

occurs when businesses operate in less-regulated areas 

to misuse legal loopholes. Coordination of this kind 

can also harmonize standards for the ethical 

application of AI and encourage best practices. 

To understand the intricacies of AI-generated content, 

educators and content consumers must become more 

technologically literate. Initiatives for education can 

enable users to assess content immediately, identify 

false information produced by AI, and understand 

the moral ramifications of AI. It contributes to the 

study’s finding that ethical design, coordinated 

policy, and public education are all necessary for 

responsible AI innovation. 

Furthermore, the development of strong, inclusive 

ethical frameworks depends on interdisciplinary 

collaboration. Working together, ethicists, computer 

scientists, legal experts, sociologists, and customers 

can promote complex situation-specific ethical 

thinking. This kind of cooperation ensures that moral 

standards are useful rules incorporated into real 

applications rather than just idealistic concepts. 

 

X. CONCLUSION 

 

The ethical ramifications of AI-generated content 

are thoroughly examined in this study, which presents 

a complex picture with both noteworthy risks and 

substantial benefits. Important discoveries exhibit that 

although generative AI fosters innovation and 

productivity in fields such as journalism, healthcare, 

and education, it also raises enduring moral dilemmas 

about bias, false information, authorship transparency, 

and privacy. 

The study exhibits that contextual framing and explicit 

disclosure are necessary for users to trust AI-

generated content, but the current regulatory 

frameworks are still insufficient to address these issues 

adequately. While the identified gaps in empirical data 

and cultural inclusivity suggest directions for future 

research, cross-sectoral differences highlight the 

need for customized ethical approaches. 

In the end, the study stimulates a well-rounded 

multidisciplinary approach that combines ethical 

design principles, technological literacy, and flexible 

international governance to encourage responsible 

innovation. To address the transformative potential of 

generative AI while preserving public trust and 

societal values, such an approach is crucial. 
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