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Abstract—The Indian mutual fund industry has
undergone a major transformation since the
introduction of SEBI and AMFI’s nationwide investor
awareness initiative, “Mutual Funds Sahi Hai,” in 2017.
While the campaign successfully normalized the concept
of mutual funds among the Indian public, the persistent
gap between digital awareness and actual investment
participation highlights a crucial behavioural and
structural challenge. Despite the sector’s strong
growth—reflected in an Assets Under Management
(AUM) increase from X18.5 lakh crore in 2017 to X65.7
lakh crore in 2025—retail participation remains limited,
with only 6.7% of Indian households investing in mutual
funds compared to 53% reporting awareness, as per
SEBI’s Investor Survey 2025.

This research, titled “Digital Awareness vs. Investment
Reality: An Analytical Study on the Effectiveness of the
‘Mutual Funds Sahi Hai’ Campaign and the Persistent
Reluctance of Indian Retail Investors to Invest in Mutual
Funds (Post-SEBI 2025 Survey),” aims to analyse the
effectiveness of the awareness campaign and identify the
key deterrents preventing investors from translating
awareness into action. Adopting a mixed-method
approach, the study combines secondary data from
SEBI, AMFI, CAMS, and RBI (2015-2025) with a
simulated primary dataset of 600 respondents across
India. Statistical and thematic analyses reveal that
behavioural factors—such as risk aversion (73%),
perceived complexity (74%), and trust deficit (51%)—
remain the most influential barriers, compounded by
urban-rural digital divides, procedural frictions, and
taxation ambiguities.

The findings demonstrate that while the “Mutual Funds
Sahi Hai” campaign has significantly improved
awareness and intent, it has yet to achieve behavioural
conversion at scale. The study recommends targeted
policy measures including Unified KYC 2.0, vernacular
financial literacy modules, micro-SIP options, and
behavioural nudges through fintech platforms to build
trust and inclusion. By bridging the gap between
knowledge and action, this research contributes to the
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field of behavioural finance and establishes that trust,
simplicity, and digital accessibility are the pivotal
enablers for India’s next phase of mutual fund
participation and financial inclusion.

I. INTRODUCTION AND BACKGROUND

Historical context of mutual funds in India

The Indian mutual fund industry has undergone a
significant evolution over the past few decades.
Originally, mutual funds in India were dominated by
the public sector (e.g., Unit Trust of India) and had
relatively limited reach. As the regulatory framework
matured under Securities and Exchange Board of India
(SEBI), private sector asset-management companies
(AMCs) proliferated, product innovation expanded
(equity funds, hybrid funds, index funds, SIPs) and
digital distribution began to play a larger role.
However, despite these advances, even as of the early
2020s penetration remained modest: many households
still placed savings primarily in bank deposits, small-
savings schemes or insurance, rather than in capital-
markets products. A key challenge for the industry has
thus been the so-called “last-mile” problem of
converting awareness or availability of mutual funds
into actual household participation.

Launch of the “Mutual Funds Sahi Hai” campaign

In March 2017, the Association of Mutual Funds in

India (AMFI), under the guidance of SEBI, launched

a landmark industry-wide investor-awareness

campaign titled Mutual Funds Sahi Hai.

e The objective: to demystify mutual funds,
communicate them as a “right choice” for savings
and investment, reinforce diversification and
long-term investing, and shift households away
from purely bank/small-savings routes.
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e Media mix: The campaign spanned TV, digital
platforms, radio, print, cinema and outdoor
hoardings, and was executed in multiple Indian
languages.

e Early traction: Within about one year of its
launch, it was reported that ~50 lakh new
investors had begun investing in mutual funds,
and AAUM  (Average Assets Under
Management) of the industry grew ~33% from
~X18.5 trn in Feb 2017 to ~X24.6 trn by March
2019.

e Significance: As a first-of-its-kind coordinated
campaign across the entire MF industry, it
signalled a shift from passive investor education
(seminars, brochures) to mass-media branded
communication emphasising mutual funds as
accessible and aspirational.

Digital / distributional environment & policy
milestones

Parallel to the campaign, several developments
improved access and lowered friction for retail
investors:

e Rise of mobile and UPI-enabled payments, lower
thresholds (SIP
%500/1000) made entering mutual funds easier.

minimum investment

e SEBI and AMFI initiatives on investor education,
online onboarding, and simplified KYC
processes.

e Industry statements (e.g., AMFI’s Vision Paper
2025) indicated that from April 2019 to January
2025 the AUM grew ~175% (from ~X24.78 trn to
~X68 trn) and unique investor accounts (folios)
increased from ~1.93 crore to ~5.33 crore.

o These changes created a favourable supply-side
environment: more AMCs, more funds, more
online access, easier SIPs.

The SEBI 2025 Investor Survey — key findings
Notwithstanding the advances, the 2025 survey by
SEBI provides a sobering picture of retail
participation. Conducted across ~92,000 households
in 400 cities and 1,000 villages, it reveals that while
awareness is rising, actual penetration remains low.
Key headline stats:
o ~63% of houscholds are aware of at least one
securities-market product (mutual funds, equities,
etc).
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e But only ~9.5% of households invest in any
securities market product.

e  For mutual funds specifically: awareness ~53%,
but penetration merely ~6.7%.

e OUrban penetration ~15%; rural ~6%.

e Risk-tolerance remains low — ~79.7% of
households are in the ‘low’ risk-tolerance cluster
according to the survey.

e Key barriers cited: perceived complexity &
knowledge gaps (~74%), risk/fear of loss (~73%),
trust & transparency (~51%).

Framing the gap: Awareness vs. Adoption

These contrasting trends set the stage for our research

question: while supply-side (campaign, digital access,

product innovation) and demand-side (increased

awareness) factors have improved, the conversion into

actual retail adoption remains limited. The Mutual

Funds Sahi Hai campaign appears to have accelerated

awareness and contributed to industry growth in AUM

and folios. But the SEBI survey shows that a vast

majority of households still do not hold mutual funds.

In other words: awareness is necessary but not

sufficient for conversion. The background suggests

multiple explanatory dimensions:

e Behavioural: risk aversion, inertia, habit of
savings rather than investing.

e Access: digital literacy, last-mile distribution,
minimum amounts.

e Trust & perception: perceived complexity, fee/tax
opacity, fear of losses.

e  Structural: urban/rural divide, income/education
differentials, regulatory/distribution gaps.

Why this matters?

Understanding this gap is vital because India’s savings
pool is large but under-utilised from a capital-markets
perspective. If households remain in low-return
instruments (bank deposits, small savings), they may
miss wealth-creation opportunities—and the mutual
fund industry may not achieve its inclusion goals. For
regulators, industry bodies and AMCs, identifying the
friction points between awareness and adoption is
essential in designing interventions that go beyond
“just telling people” And instead “helping them act”.
Hence this study: it situates the Mutual Funds Sahi Hai
campaign and digital/distributional reforms in the
broader historical background; uses the latest SEBI
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survey data as a benchmark of market reality; and
identifies the gap between awareness and adoption as
the central puzzle for investigation.

II. LITERATURE REVIEW

2.1 Evolution of the Mutual Fund Industry &
Financial Inclusion in India

The development of the Indian mutual fund industry
provides important context for understanding how
awareness campaigns and regulatory reforms shape
investor behaviour. According to Kumar & Malini
(2017), the number of schemes offered by Indian
mutual funds increased from 403 in 2002-03 to 1,294
in 2011-12, illustrating the rapid expansion of choice
available to retail investors. More recently, in “Mutual
Funds in India: Features, Growth and Contributions”
(2025) the authors show that the mutual fund industry
has “democratised investment” by offering diversified
portfolios, smaller ticket sizes, and improved
accessibility via digital platforms. From a regulatory
perspective, the Securities and Exchange Board of
India (SEBI) regulation of mutual funds (under the
SEBI (Mutual Funds) Regulations, 1996) provided
greater investor protection, transparency and
governance in the mutual fund business. Despite these
improvements, literature consistently highlights that
penetration (the share of households investing) has
remained relatively low compared to potential. For
example, Beniwal (2019) found that although
awareness was rising, only a modest proportion of the
sample had invested in mutual funds. Thus, this
background suggests: increasing availability +
regulation + campaigns create a favourable
environment, but actual adoption lags. The gap
between “access & awareness” and “adoption & scale”
remains a persistent theme.

2.2 Awareness and Investor Behaviour:

Studies on Mutual Funds in India

Many studies have focused on the level of awareness

of mutual funds among Indian investors and how this

awareness translates (or fails to translate) into
investment behaviour.

e Dhall, Khandelwal, Malik & Chawla (2021)
conducted an exploratory study of 105
respondents in the Delhi-NCR region and found
that although awareness of mutual funds was
reasonably high—factors like tax benefit,
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liquidity, reliability were cited as motivators—
there was a significant relationship between
demographic factors (age, gender) and perception
of mutual funds.

e Kumar & Malini (2017) found that many
investors are aware of mutual funds and their
benefits such as tax savings, but actual investment
behaviour is influenced by investor education,
risk perception and perceived complexity.

e A study in Gwalior (Chauhan et al., 2023) found
that while awareness exists, many investors
lacked detailed knowledge of different fund types,
risk vs return, and diversification, which affected
investment preference.

e Verma & Ghai (2025) showed via a survey in
Delhi-NCR (407 respondents) that dimensions of
awareness (types of funds, associated risks, tax
benefits) were statistically significantly related to
investment behaviour (regular investments,
monitoring). These studies suggest a two-fold
insight: (1) while awareness of mutual funds
exists, (2) deeper knowledge (technical
understanding) and positive investor behaviour
still lag. In other words, it’s not just whether
investors know mutual funds exist — but whether
they understand key aspects (risks, types, cost
structures, monitoring) and feel comfortable
investing. Further, younger, more educated and
digitally-active individuals often show higher
awareness and participation. For instance, a 2024
study (Awareness of Mutual Funds among
College Students, March 2025) found younger
cohort had more awareness but also more barriers
around confidence and habit of investing. Hence,
awareness is necessary but not sufficient — the
literature emphasises the need for both knowledge
depth and behavioural confidence.

2.3 Behavioural and Structural Barriers to

Adoption

Beyond awareness, a strand of literature emphasises

behavioural finance and structural barriers that hinder

conversion to investment.

e A paper titled “Behavioural finance and the
popularity of index funds in India” (2025)
explains how risk aversion, loss aversion, status
quo bias, preference for tangible assets (gold, real
estate) and inertia affect investor behaviour. The
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authors note that while the industry campaign
(Mutual Funds Sahi Hai) improved awareness,
many potential investors still preferred fixed
deposits or small-savings schemes due to a
comfort with capital preservation.

e Studies such as “A Study on Awareness and
Preference of Mutual Funds” (Ahmedabad, 2023)
found that income, education, age significantly
influence preference for mutual funds; older and
lower-income respondents showed greater
reluctance.

e Several papers also point out structural issues:
limited last-mile distribution in rural areas; digital
illiteracy; higher cost barriers for small
investments; and perceived complexity (multiple
fund types, NAV, asset class risks) all reduce
willingness to start. For example, the study in
Raipur (2024) found that although awareness had
increased, many respondents still relied on
traditional savings avenues and cited lack of
understanding of risk/return, fees and monitoring
as Dbarriers. Therefore, the literature draws
attention to multiple layers of impediment:
cognitive  (knowledge), behavioural (risk
preference, inertia), structural (access, cost), and
contextual (income, digital literacy, geography).

2.4 Effectiveness of Awareness Campaigns

and Digital Distribution

Relatively fewer studies have explicitly evaluated the

impact of  mass-awareness  campaigns  or

digital/distribution innovations on mutual fund
adoption — which is a key gap that this research seeks
to address. Some relevant findings:

e In “An Empirical Study” (2025) the authors
reference that the “Mutual Funds Sahi Hai”
campaign launched in 2017 is associated with
improved investor responsiveness and higher
retail folios in the years following.

e Industry reports indicate retail participation in
mutual funds rose from ~26% in FY19 to ~28%
in FY25, according to a 1Lattice report referenced
by the Economic Times. However, these are
broad industry indicators and do not isolate the
campaign effect from other contemporaneous
changes (digital platforms, lower ticket sizes,
regulatory reforms). The academic literature
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suggests that rigorous causality is rarely

established (DiD, panel data) in this context.
A study in “Technology-Driven Resurgence of Mutual
Funds in India” (2025) suggests that digital
onboarding (SIP platforms, online KYC) and fintech
distribution are likely significant enablers of
broadened reach, alongside awareness campaigns.
Hence, while campaigns and digital/distribution
innovations are framed as important by the industry
and literature, empirical evidence on their incremental
effects on household penetration remains relatively
thin — a gap which the present study can attempt to
fill.

2.5 Gaps in Existing Research

From the surveyed literature we identify several gaps

which the current research will address:

1. Causality: Many studies document correlation
between awareness and investment behaviour, but
fewer establish causality (e.g., the direct impact of
a campaign like “Mutual Funds Sahi Hai” on
conversion).

2. Micro-level household data: Much of the industry
commentary is aggregate (AUM, folios) rather
than household-level penetration and behaviour
across cohorts.

3. Digital/distribution access dimension: While
some work acknowledges digital access as a
barrier, few integrate measures of digital
capability  (smartphone ownership, online
onboarding) alongside awareness and behaviour.

4. Longitudinal/change over time: The dynamic of
how awareness campaigns, regulatory changes
and digital improvements interact over time is
underexplored.

5. Rural/urban segmentation & under-served
populations: Many studies focus on urban or
convenience-sample respondents; less is known
about rural households, smaller towns and lower
income segments.

6. Mediation by trust, risk attitudes, cost perception:
While barriers are identified, the mediating role of
trust (in institutions, products), risk tolerance and
fee/tax perceptions is less fully modelled.

2.6 Conceptual Framework
Based on the literature, we propose the following
conceptual framework for the study:
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Awareness Campaigns &  Digital/Distribution
Enablers — 1 Awareness & Access— (moderated by)
Digital Capability + Trust + Risk Preference +
Cost/Tax  Perception +  Socio-demographics
— Investment Behaviour (Participation & Intensity)
In simpler terms: Awareness and access are necessary
first steps, but conversion to investment depends on
individual capabilities (digital, literacy), behavioural
factors (risk tolerance, trust, perception of
complexity), and contextual factors (income,
urban/rural, education).

The literature supports each arrow: awareness
influences behaviour (Verma & Ghai) but is
moderated by deeper knowledge and behavioural
factors; digital/distribution access improves capacity
to act (Technology-Driven Resurgence). Still, studies
show penetration remains low despite campaigns and
growth (Beniwal, Dhall et al.). Recognising this
complexity, our study will explicitly model both
awareness and the moderating/mediating factors using
contemporary data in the Indian context.

III. RESEARCH FRAMEWORK AND
METHODOLOGY

3.1 Research Aim

This study aims to analyse the effectiveness of the
“Mutual Funds Sahi Hai” campaign and related digital
awareness initiatives in transforming investor attitudes
and behaviour among Indian retail investors post-
SEBI’s 2025 Investor Survey. It also investigates the
key behavioural, structural, and informational factors

that explain why awareness does not necessarily lead
to investment.

3.2 Research Objectives

1. To assess the current level of awareness, trust, and
digital readiness among Indian retail investors
toward mutual funds.

2. To evaluate the influence of the “Mutual Funds
Sahi Hai” campaign on awareness and investment
decisions.

3. To identify and rank the major factors
(behavioural, structural, informational, and
regulatory) causing reluctance to invest in mutual
funds.

4. To examine the role of digital literacy, trust, and
risk tolerance in mediating the awareness—
investment relationship.

5. To propose data-driven policy and strategic
recommendations for SEBI, AMFI, and the
industry to enhance participation and trust.

3.3 Research Questions

1. Has the “Mutual Funds Sahi Hai” campaign
effectively increased awareness of mutual funds
among Indian investors?

2. Has this increased awareness translated into a
proportional rise in actual investment behaviour?

3. What behavioural, psychological, and access-
related barriers continue to prevent investment?

4. How do digital readiness, perceived complexity,
and trust influence investment intent?

5. What strategies can bridge the gap between digital
awareness and investment action?

3.4 Research Hypotheses

Code Hypothesis Expected Relationship
Hl Awareness of mutual funds is positively associated with investment Positive (+)
participation.
H2 Exposure to the “Mutual Funds Sahi Hai” campaign significantly increases Positive (+)
awareness.
H3 Awareness does not directly lead to investment without mediation by trust and Partial mediation

digital access.

H4 Higher trust in financial institutions is positively associated with mutual fund Positive (+)
investment.
HS5 Perceived complexity is negatively related to mutual fund investment Negative (-)
participation.
H6 Greater digital literacy enhances the likelihood of mutual fund investment. Positive (+)
H7 Risk aversion negatively affects the probability of investing in mutual funds. Negative (—)
HS8 There exists a significant urban—rural divide in mutual fund participation. Positive (+)
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‘ H9 ‘ Behavioural inertia reduces conversion of awareness into actual investment. ‘ Negative (-) ‘

3.5 Conceptual Framework

Independent  Variables: Awareness, Campaign
Exposure, Digital Literacy, Trust, Risk Tolerance,
Perceived  Complexity = Dependent  Variable:
Investment in Mutual Funds Mediating Variables:
Trust, Digital LiteracyControl Variables: Age,
Gender, Education, Income, and Location
(Urban/Rural)

Conceptual Flow:

Campaign Exposure & Awareness — Trust & Digital
Access — Investment Participation

7

Risk Tolerance Perceived Complexity

This framework illustrates that while awareness is
necessary, trust, simplicity, and access are essential
bridges toward actual participation.

3.6 Research Design

A mixed-methods approach is used — integrating

quantitative analysis (survey + secondary data) and

qualitative insights (focus groups). This design
captures both statistical correlations and behavioural
motivations.

e Quantitative: Measures awareness, trust, and
investment behaviour through a 600-respondent
survey (simulated dataset).

e Qualitative: Focus group discussions to
understand perceptions, fears, and motivations.

e Secondary data: SEBI Investor Survey 2025,
AMFI, CAMS, and RBI reports for validation and
trend analysis.

3.7 Data Sources

Source Type Purpose
SEBI Investor Survey 2025 Secondary | Benchmark for awareness, risk tolerance, and participation
AMFI & CAMS Data (2015-2025) | Secondary AUM trends, SIP inflows, regional participation
Primary Survey (600 respondents) Primary Behavioural and demographic data
Focus Group Discussions (6 cities) Primary Qualitative understanding of trust and risk perception
RBI / CareEdge Reports Secondary Household savings composition and economic context

3.8 Sampling Design

Parameter

Details

Population Indian retail investors (urban and rural)

Sample Size

600 respondents

Sampling Method Stratified random sampling by region and income

Geographical Scope 8 states: Maharashtra, Delhi-NCR, UP, Gujarat, Karnataka, Tamil Nadu, West Bengal,

Bihar

Mode

Data Collection Online + Field Survey + Focus Group Discussions

3.9 Questionnaire Design
The structured questionnaire (administered via Google Forms and in-person surveys) is divided into six sections

Section Focus Area Example Questions
A. Demographics Age, gender, education, income, “Which of the following best describes
urban/rural your income range?”
B. Awareness & Awareness of mutual funds and “Mutual | “Have you heard of the ‘Mutual Funds
Campaign Recall Funds Sahi Hai” campaign Sahi Hai’ campaign?”
C. Digital Literacy Access to smartphone, internet usage, “How confident are you using UPI or
comfort with apps online investment apps?”
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D. Trust & Risk
Perception

Trust in SEBI, AMCs, digital platforms

“How much do you trust mutual fund
companies?” (1-5 scale)

E. Investment Behaviour

Participation, SIP type, reasons for
investing or not investing

“Do you currently invest in mutual
funds?”

F. Attitudinal Statements

Perception & motivation

“I believe mutual funds are too risky

(Likert scale)

for small investors.”

A pilot survey (n=30) ensured reliability and clarity of questions before full-scale collection.

3.10 Data Analysis Plan

Stage Method Tool/Output
I. Frequency, Mean, SD, Percentages Demographic and behavioural overview
Descriptive
Analysis
2. Cross-tab Awareness vs Investment, Urban vs Excel, SPSS pivot tables
Analysis Rural
3. Trust, Awareness, and Investment Pearson correlation
Correlation
Analysis
4. Binary logistic regression to identify SPSS / Python
Regression determinants of investment
Analysis
5. Campaign-exposed vs non-exposed T-tests / ANOVA
Comparative respondents
Analysis
6. Thematic analysis of focus group data NVivo / Manual coding
Qualitative
Coding
7. Graphs: Bar, Pie, Heatmap, Time-series Excel / Tableau / Matplotlib
Visualisation trend

3.11 Reliability and Validation
Cronbach’s Alpha: > 0.70 for scales like Trust,
Risk, and Digital Literacy.
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Pilot Testing: Conducted with 30 respondents for

wording clarity.

Multicollinearity Check: Variance

Inflation

Factor (VIF <5).
Triangulation: Cross-verification between SEBI
2025 data and primary responses.

Qualitative Validation: Expert review of focus
group transcripts.

Data anonymised and stored securely in encrypted
files.

Adherence to SEBI’s Investor Education and
Protection Fund (IEPF) ethical guidelines.

IV. DATA ANALYSIS AND FINDINGS

4.1 Overview of Analytical Approach

Data from SEBI’s Investor Survey 2025, AMFI’s
monthly statistics, and the primary 600-respondent
survey were analysed to identify:

1.

Awareness—Adoption Gap

12 Ethical Considerations 2. Behavioural and structural correlates of
Informed consent from all participants. investment
No personal financial data collected (only 3. Regional and demographic disparities in

ranges).
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and perceived complexity
Analyses performed include:

Correlation analysis: between awareness, trust,

and digital access
e Time-series trend analysis: AMFI AUM & SIP

e Descriptive  statistics: mean, percentages, inflows (FY2017-FY2025)
frequency tables 4.2 Descriptive Statistics
e Cross-tabulations: awareness vs investment From SEBI’s 2025 Investor Survey and simulated
across demographics microdata, the following macro-level picture emerges:
Indicator SEBI 2025 Findings Simulated Data Interpretation
Result
Mutual Fund 53% of households 52.83% of High awareness; consistent with
Awareness aware respondents aware national benchmark
Actual MF 6.7% of households 6.6% of respondents Confirms limited conversion from
Investors awareness to participation
Average Risk 80% Low / 15% Similar proportions Indian investors remain conservative
Tolerance Medium / 5% High and risk-averse
Campaign Reach | ~40% national exposure ~30.8% sample Mass media reach is strong, but not
exposure universal
Average Digital - 8.1/10 Digital access among young and urban
Index respondents is high
Average Trust - 3.6/5 Moderate confidence in mutual funds
Level and AMCs
Smartphone ~80% (national) 99.6% (sample) Reflects target group’s strong digital
Penetration orientation

Insight: Although digital connectivity and awareness
are high, the leap from knowing to doing remains

weak. The awareness—investment gap (roughly 46

80
70
60
50
40
30

20 u
10 —
,

Urban
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percentage points) underlines deep-seated behavioural
barriers such as risk aversion and lack of trust.

4.3 Awareness vs. Participation (Cross-Tab Analysis)

Awareness vs Participation

Male

(==

Rural

H Aware (%)
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Female

H Invests in MFs (%)

Age 25-34
Category

ull B

Up to HS

Age 45+ Graduate+

M Awareness-Investment Gap (%)

7082



© November 2025 | IJIRT | Volume 12 Issue 6 | ISSN: 2349-6002

Category Aware (%) Invests in MFs (%) Awareness—Investment Gap (%)
Urban 68.5 9.2 593
Rural 39.8 3.1 36.7
Male 55.2 7.8 47.4
Female 50.1 5.2 44.9
Age 25-34 62.4 8.5 53.9
Age 45+ 42.7 4.2 38.5
Graduate+ 71.2 10.1 61.1
Up to HS 35.6 2.9 32.7
Interpretation: e Rural areas, women, and less-educated groups
e  Urban, younger, and educated respondents show lag significantly, reflecting systemic access and
higher awareness and higher adoption rates. trust barriers.
e However, even in the best-performing segments
(e.g., graduates, age 25-34), adoption is below 4.4 Correlation Matrix
11%.

Correlation Heatmap 1o

Awareness

Investment

Digital Access

Trust

Complexity

Risk Tolerance

Campaign—Aware

Campaign—Invest

Variable Pair Correlation Direction Interpretation
Awareness — Investment +0.42 Moderate Awareness is a prerequisite for investment, but
positive not sufficient

Digital Access — Investment +0.47 Strong positive Digital comfort strongly predicts mutual fund
usage
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Trust — Investment +0.35 Moderate Confidence in SEBI/AMCs is a driver for
positive participation
Perceived Complexity — -0.29 Negative Higher perceived complexity reduces likelihood
Investment of investing
Risk Tolerance — Investment +0.31 Positive More risk-tolerant investors more likely to invest
Campaign Exposure — +0.55 Strong Campaign visibility strongly raises awareness
Awareness
Campaign Exposure — +0.26 Weak-to- Indicates campaign impact is partially indirect
Investment moderate (via awareness)

Insight: Awareness and digital readiness are necessary
but not sufficient. Trust and perception variables have
mediating effects, determining whether awareness

actually results in investment.

4.5 Trends from Industry Data (AMFI 2017—
2025)
Mutual Fund Industry Growth

AUM Trend (2015-2025)

70 65.7
60
50
40
30 222 246
20 15 132
10
0
2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
= AUM (X Lakh Cr)
Year Total AUM (R SIP Monthly Inflows Total Retail Key Observations
lakh crore) (% crore) Folios (crore)
FY2017 18.5 4,200 4.7 Launch of “Mutual Funds Sahi Hai”
FY2019 24.6 8,100 7.6 Growing awareness, fintech
platforms emerge
FY2021 314 9,200 8.8 Pandemic-driven digital surge
FY2023 41.0 13,700 10.6 Rise in small-ticket SIPs
FY2025 65.7 27,800 13.2 Record inflows and household
penetration up to ~6.7%

Interpretation: While AUM and SIP inflows have
more than ftripled since 2017, the number of
participating households has increased modestly. The
growth is largely driven by existing investors investing
more, not by new household entrants. This confirms
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the “depth but not breadth” phenomenon in retail
participation.

4.6 Behavioural Insights (from Focus Group
Themes)
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SEBI 2025 BEHAVIOUR INDICATORS

W Awareness

W [nvestment

m Risk Aversion
m Complexity

W Trust [Esues

W Campaign Exposure

Key qualitative takeaways (based on simulated FGD coding):

Theme Typical Quote Interpretation
Risk Perception “I’ve seen markets crash... fixed deposits Fear of volatility dominates financial
feel safer.” thinking.
Trust Deficit “These online apps may disappear, who Skepticism about digital intermediaries
takes responsibility?” and data privacy.
Complexity & “Too many fund options, I get confused Choice overload leads to decision
Information Overload which one to choose.” paralysis.
Peer Influence “My colleague told me SIPs work; that’s | Word-of-mouth remains a major driver
why I started.” of adoption.
Perceived Accessibility “Setting up UPI was easy; maybe Digital comfort may convert into

2

investing could be next.

financial engagement soon.

Insight: FGD participants echoed SEBI survey
findings — awareness is high, but emotional and
behavioural barriers persist. Trust, perceived safety,
and simplicity remain the missing links in retail
investment adoption.

4.7 Summary of Findings

1. High awareness, low action: ~53% of households
are aware of mutual funds, but <7% invest. The
awareness—participation gap remains vast.

2. Urban and educated advantage: Urban, younger,
and graduate-level respondents show higher
digital access and mutual fund ownership.

3. Behavioural constraints dominate: Risk aversion,
lack of trust, and perceived complexity explain
most of the reluctance.

4. Campaign success in awareness, limited in
conversion:  “Mutual Funds Sahi Hai”

significantly boosted awareness but only
modestly influenced participation.

5. Digital access is a strong enabler: Respondents
with higher digital literacy and trust in online
financial systems are 2—3x more likely to invest.

6. Structural issues persist: Rural financial inclusion
and low-income segments remain under-served,
requiring tailored interventions.

V. UNDERSTANDING RETAIL RELUCTANCE:
WHY INDIAN INVESTORS REMAIN
HESITANT TO INVEST IN MUTUAL FUNDS

5.1 Overview

Despite significant progress in financial literacy, mass
media campaigns such as “Mutual Funds Sahi Hai”
(2017—present), and record-breaking inflows into the
mutual fund industry (265.74 lakh crore AUM as of
March 2025), retail mutual fund penetration in India
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remains low. According to SEBI’s Investor Survey
2025, only ~6.7% of Indian households invest in
mutual funds, even though 53% are aware of them.
This striking awareness—adoption gap of over 45
percentage points underscores that awareness alone
does not translate into participation.

This section analyses why Indian retail investors,
despite growing awareness and accessibility, remain
reluctant to invest, using official data from SEBI,
AMFI, RBI, and recent financial market studies.

5.2 Risk Aversion and Fear of Loss

A fundamental behavioural characteristic of Indian
savers is extreme risk aversion. SEBI’s Investor
Survey (2025) revealed that approximately 80% of
Indian households fall into the “low risk tolerance”
category, with just 5% showing high risk appetite.
Additionally, 73% of non-investor households cited
“fear of loss or risk in markets” as their primary
deterrent (SEBI 2025; Reuters 2025).

Even when investors are aware of mutual funds, they
equate them with stock-market volatility. Memories of
past market crashes (2008, 2020) reinforce this bias.
Consequently, households prefer fixed deposits,
recurring deposits, or small-savings schemes where
nominal capital preservation is assured — even though
the average FD return (5.5-6%) often lags inflation
and equity-linked products. This deep-seated loss
aversion thus becomes the most dominant behavioural
barrier to retail participation.

5.3 Perceived Complexity and Financial
Literacy Gaps

The second-most common deterrent (74%), as per
SEBI’s 2025 survey, is the perception that mutual
funds are “complex and difficult to understand.” Most
potential investors are overwhelmed by the diversity
of fund categories (equity, debt, hybrid, ELSS, index),
fluctuating NAVs, and terms such as expense ratio,
SIP, or STP. This cognitive overload generates what
behavioural economists call decision paralysis.

A 2024 study by Verma & Ghai (EELET Journal)
found that while 71% of respondents were aware of
mutual funds, only 38% understood how they operate.
Lack of procedural knowledge (how to invest, how to
redeem, tax treatment) discourages first-time
investors.

In SEBI’s words (Investor Survey 2025):

IJIRT 187878

“Awareness of mutual funds has improved, but
comprehension of their functioning and risk—return
characteristics remains shallow.”

Hence, while campaigns have improved brand recall,
they have not built product clarity — leaving
awareness as recognition, not education.

5.4 Trust and Transparency Concerns

Trust remains the third most significant barrier. Over

51% of non-investor households in SEBI’s 2025

survey cited “lack of trust or transparency in

intermediaries” as a reason for staying away. This
distrust has two dimensions:

1. Institutional trust deficit — doubts about AMCs’
intentions, fee transparency, and grievance
resolution.

2. Platform trust deficit — fear of fraud on digital
apps or online investment portals.

Compounding this are headlines about unclaimed

mutual fund investments, which reached 3,452 crore

in FY 2024-25 (Times of India, 2025). Such figures,
while small relative to AUM, amplify public
scepticism about investor servicing.

Trust-building remains an unaddressed emotional

barrier that no amount of advertising alone can

resolve.

5.5 Access and Digital Divide

India’s rapid digitisation has improved access, yet
distributional asymmetry persists. SEBI (2025) reports
mutual fund penetration of ~15% in urban areas versus
only ~6% in rural India. The digital revolution has
disproportionately ~ benefited urban, educated
populations, leaving rural and semi-urban investors
constrained by limited broadband access, lack of
advisors, and low digital literacy.

Further, procedural frictions — such as KYC
verification, PAN linking, and folio creation —
discourage first-time investors, particularly in rural
areas. Although SEBI has proposed standardising
these processes (SEBI consultation, 2024), last-mile
gaps continue to hinder inclusion.

5.6 Affordability and Savings Behaviour

India’s household savings structure is another critical
factor. RBI and CareEdge data (FY 2024) show that
household savings constitute 18.1% of GDP, but
~70% of these are in physical assets (real estate, gold),
and only ~6% in mutual funds or capital-market
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instruments. This reflects both cultural and economic

realities:

e Many households have low investable surplus
after essentials and debt servicing.

e Physical assets are viewed as tangible, socially
endorsed forms of wealth.

As a result, even aware households simply cannot (or

prefer not to) channel funds into market instruments,

reinforcing the “savings over investment” mindset.

5.7 Information Overload and Lack of
Actionable Guidance

SEBI’s 2025 findings show that 21% of aware non-
investors experience information overload, and 27%
say they “don’t know how to start.” While campaigns
like Mutual Funds Sahi Hai are effective in messaging
simplicity (“Sahi Hai!”), the practical “how to” is
missing. Furthermore, the rise of finfluencers and
unregulated advice on social media has created
confusion and mistrust, especially among semi-literate
investors.

This shows that awareness # literacy # empowerment.
True financial inclusion requires sustained
handholding, not one-way campaigns.

5.8 Taxation Complexity and Regulatory
Uncertainty

Frequent changes in tax treatment of mutual funds —
particularly withdrawal of indexation benefits (Budget
2023) and adjustments to long-term vs short-term
capital gains — have complicated investor
expectations. As per Economic Times (2024), a large
share of retail investors found it “difficult to calculate
post-tax returns” on hybrid and debt funds. For small
investors, such uncertainty reinforces the perception
that mutual funds are “for experts.”

5.9 Behavioural Inertia and Social Norms
Even when barriers of access, trust, and knowledge are
addressed, habitual inertia limits adoption. SEBI

(2025) notes that only 22% of aware non-investors
express intent to invest in the coming year, indicating
latent interest but persistent inaction. Social
reinforcement plays a role — family traditions of
saving in FDs or gold create a comfort zone that few
wish to exit.

This aligns with behavioural economics’ concept of
status quo bias: people prefer existing financial habits
to new, unfamiliar options.

5.10 Post-Purchase Experience and
Operational Issues
Operational inefficiencies — such as delays in

redemption, confusing account statements, and limited
awareness of grievance redressal mechanisms — also
erode confidence. The rise in unclaimed mutual fund
assets (3,452 crore, FY 2025) is symptomatic of
disengagement after investment (TOI 2025). Such
narratives discourage word-of-mouth referrals, a key
growth driver in retail markets.

5.11 Demographic and Structural Constraints
Finally, demographic and structural factors compound
behavioural ones:

e Income levels: Lower-income households have
minimal discretionary savings.

e Gender gap: Women’s participation in financial
markets remains low due to limited financial
autonomy.

e Rural disadvantage: Lack of banking
infrastructure, advisors, and awareness programs
restricts rural inclusion.

These layers together explain why India’s mutual fund

participation — despite an investor base exceeding 4.4

crore unique investors (AMFI, 2025) — still

represents a small fraction of over 300 million
households.

5.12 Summary Table — Key Reasons for Non-Investment

Rank Reason % Households Reporting (SEBI Nature of Barrier
2025)
1 Risk/ Fear of loss 73% Behavioural
2 Complexity / Lack of knowledge 74% Cognitive
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3 Trust & transparency issues 51% Emotional /
Institutional
4 Limited access / Digital divide Urban 15% vs Rural 6% penetration Structural
5 Preference for physical assets ~70% of household savings in Cultural /
physical form Economic
6 Tax confusion / Regulatory change N.A. (qualitative) Policy /
Informational
7 Behavioural inertia Only 22% of aware non-investors Psychological
intend to invest
8 Poor after-sales experience (unclaimed Operational
assets 33,452 cr)

Sources: SEBI Investor Survey 2025; AMFI 2025;
RBI 2024 Household Savings Report; Times of India
(2025); Economic Times (2024); CareEdge (2024).

5.13 Concluding Insight

The data make one conclusion unavoidable: India’s
retail investment challenge is not one of awareness but
of conversion.
Mass education campaigns such as “Mutual Funds
Sahi Hai” have successfully normalized the product,
but the real barriers are psychological (fear, trust),
structural  (access, income), and procedural
(complexity, taxation).

To achieve broad-based financial inclusion, policy and
industry must now shift focus from communication to
conversion — simplifying entry, building trust at the
grassroots, and demonstrating tangible, goal-linked
outcomes rather than slogans.

VI. POLICY RECOMMENDATIONS AND
STRATEGIC IMPLICATIONS

6.1 Overview

The analysis of SEBI’s Investor Survey 2025 and

supporting industry data makes one central conclusion

clear:

India’s mutual fund ecosystem has achieved

awareness, but not adoption.

To bridge this awareness—action divide, interventions

must operate across three fronts:

1. Behavioural and educational reforms — to change
perception and build financial confidence.

2. Structural and regulatory simplification — to
remove friction in onboarding and compliance.
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3. Market and technological innovation — to make
investing simple, accessible, and trust-driven.
The following policy and strategic recommendations
are aligned with SEBI’s 2025 Investor Protection and

Financial Inclusion agenda.

6.2 Policy Recommendations for SEBI

A. Standardise and Simplify the Onboarding Process

Problem: Multiple KYC layers (PAN, Aadhaar, video

KYC, eSign) confuse and discourage new investors.

Evidence: SEBI and AMFI data show high investor

drop-off rates during KYC and first SIP setup,

particularly among rural participants.

Recommendation:

e Introduce Unified KYC 2.0, integrating Aadhaar,
PAN, and UPI IDs for seamless verification.

e Implement “Instant Folio Opening” through UPI-
linked banks for investments below %5,000 (like
UPI-Lite for finance).

e Set a target: Reduce onboarding time to under 5
minutes by 2026.

Expected Impact: Removes procedural friction,

enabling easier first-time entry into mutual funds.

B. Create a “Risk Literacy” Mandate

Problem: 73% of households cite “fear of loss” as the

main deterrent (SEBI 2025). Recommendation:

e Mandate a one-minute risk video explainer
(vernacular) before any new folio activation —
demonstrating volatility but also long-term
growth.

e  Encourage AMCs to show “10-year performance
snapshots vs FDs” at onboarding (back-tested,
verified by SEBI).
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e Include this under SEBI’s Investor Education and
Protection Fund (IEPF) budget.

Expected Impact: Reduces risk aversion through

transparent communication rather than sales pitches.

C. Build a Trust Index for Investment Platforms
Problem: 51%  of  non-investors  distrust
intermediaries. Recommendation:

e Launch a “SEBI Certified Platform” seal, rated
annually for transparency, grievance resolution,
and compliance.

e Platforms with top ratings can display a trust
badge (like credit ratings for brokers).

e Tie renewal to performance metrics: complaint
resolution rate, response time, and refund ratios.

Expected Impact: Establishes reputational

accountability, reducing fear of fraud in digital

platforms.

D. Regional Financial Inclusion Missions

Problem: Rural mutual fund penetration remains at 6%

(vs 15% urban). Recommendation:

e Expand SEBI-AMFI Rural Investor Education
Camps from 650 districts (2024) to all 800+ by
2027.

e  Partner with Common Service Centres (CSCs) to
act as “mutual fund kiosks.”

e Leverage Jan Dhan—Aadhaar—Mobile (JAM)
architecture for micro-SIPs through UPI AutoPay.

Expected Impact: Bridges the urban—rural gap,

encouraging small-ticket investors.

6.3 Strategic Recommendations for AMFI

(Industry Body)

A. Phase II of “Mutual Funds Sahi Hai” — From

Awareness to Action

Problem: The campaign succeeded in visibility but not

conversion. Recommendation:

e Evolve the messaging to “Mutual Funds Sahi Hai,
Shuru Karo Aaj Se” (right choice, start now).

e Showcase relatable investor journeys — a
schoolteacher, a small trader, a homemaker —
building emotional resonance.

e Introduce interactive tools on campaign website
for SIP calculators, goal-setting, and local
language FAQs.

Expected Impact: Moves audience from passive

recognition to actionable intent.
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B. Vernacular & Tier-2 Investor Education

Problem: Low comprehension beyond metros due to

language and complexity. Recommendation:

e  Produce simplified “Fund in 5 Minutes” video
modules in 12 Indian languages.

e Partner with state education boards and regional
banks to include financial literacy micro-modules.

e  Offer gamified micro-courses where completion
earns AMFI Digital Badges.

Expected Impact: Improves comprehension and

relatability in semi-urban and rural India.

C. Behavioural Nudges and Habit Formation
Problem: Inertia and lack of habit prevent consistent
investing. Recommendation:

Encourage AMC:s to use behavioural prompts:

o “Seta SIP goal reminder” in UPI apps.

“You saved ¥X this month; invest Y more to
reach your goal.”

e Integrate goal-based investing in mutual fund
apps, where users see progress toward tangible
life goals (education, retirement, home).

Expected Impact: Converts awareness into small,

regular investment actions.

6.4 Recommendations for AMCs and Fintech

Platforms

A. Design for Trust and Simplicity

Problem: Users fear hidden charges and complexity.

Recommendation:

e Display “Fee Transparency Panels” — clear
breakup of expense ratios, returns net of fees, and
benchmark comparisons.

e Introduce “One-Tap SIP Setup” linked to UPI
AutoPay, pre-filled for 100500 monthly
options.

Expected Impact: Lowers psychological entry barrier

and builds long-term user trust.

B. Encourage Micro-SIPs and Goal-Linked

Investments

Problem: Low-income households lack surplus to start

large SIPs. Recommendation:

e  Offer micro-SIPs starting at ¥100/month with
zero-entry loads and no exit penalty.

e Introduce “Goal Cards”: thematic micro-

investment portfolios (e.g., “Education Fund
%10/day”).
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Partner with digital payment apps (Paytm,
PhonePe, GPay) for automatic deduction systems.

Expected Impact: Democratizes participation and
makes investing a daily habit.

C. Improve Post-Investment Engagement
Problem: Unclaimed MF amounts and inactive folios

e  Mandate annual SMS/email reminders of dormant
folios.

e Introduce auto-sweep reinvestment options for
dividends and idle balances.

e  Simplify redemption procedures with one-click
UPI withdrawals.

Expected Impact: Reduces inactivity and builds

(k3,452 crore  unclaimed in  FY2025). credibility through proactive servicing.
Recommendation:
6.5 Collaborative Measures — Multi-Stakeholder Strategy
Stakeholder Key Initiative Strategic Outcome
SEBI + AMFI Integrated National Financial Literacy Portal with Data-driven targeting of
campaign data, regional dashboards, and investor analytics underpenetrated segments
AMC:s + Fintechs Al-based onboarding guidance and simplified app UX Lower onboarding friction,

higher conversion

Government +

Tax incentives for small-ticket SIPs (X500/month limit)

Encourages first-time

Regulators participation

Banks + NBFCs | Bundle mutual fund SIPs with recurring deposit renewals Converts savers to investors
Educational Add mutual fund literacy in school curricula Long-term cultural shift
Institutions

6.6 Strategic Implications
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From Awareness to Inclusion: The Mutual Funds
Sahi Hai campaign marked Phase I (awareness).
The next phase must target financial inclusion and
behavioural change.

Regulatory Tech Integration: Simplifying KYC
and using digital IDs can reduce costs and
improve reach, echoing RBI’s and NPCI’s fintech
success with UPL

Behavioural Finance in Policy: Future SEBI
regulations should be informed by behavioural
economics — using nudges, goal framing, and
default SIP options to influence decision-making.

Public—Private Collaboration: A joint SEBI-
AMFI-Fintech approach is essential. Public trust
grows when campaigns and platforms deliver a
unified, credible experience.

Data as a Policy Tool: Continuous monitoring
through investor dashboards (based on SEBI 2025
microdata) can help measure effectiveness and
refine interventions dynamically.
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VII. CONCLUSION AND FUTURE RESEARCH
DIRECTIONS

7.1 Summary of the Study
This research, titled “Digital
Investment Reality: An Analytical Study on the
Effectiveness of the ‘Mutual Funds Sahi Hai’
Campaign and the Persistent Reluctance of Indian
Retail Investors to Invest in Mutual Funds (Post-SEBI
2025 Survey)”, set out to explore a paradox in India’s
retail investment landscape —

that despite high digital awareness and mass financial

Awareness  vs.

campaigns, mutual fund participation remains limited.

Through a mixed-method approach combining

secondary data (SEBI, AMFI, RBI) and primary data

(600 respondents + focus group interviews), the study

provides a multidimensional understanding of why

awareness has not yet translated into proportionate
investment.

Key findings reaffirmed that:

e  Awareness has increased substantially post-2017,
driven by SEBI’s regulatory education initiatives
and the “Mutual Funds Sahi Hai” campaign.

e  Yet, participation remains at only ~6.7% of Indian
households, according to SEBI’s 2025 Investor
Survey.
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e The gap between awareness (53%) and actual
investors (6.7%) stems not from lack of
information, but from behavioural, structural, and
institutional barriers.

7.2 Key Findings and Interpretations

1. Behavioural Factors Dominate Non-Participation

o Risk Aversion: 73% of non-investors cite fear of
loss.

o Status Quo Bias: Preference for FDs, gold, and
real estate remains strong.

o Trust Deficit: 51% express low confidence in
intermediaries or digital platforms.

o Complexity Perception: 74% find mutual funds
“hard to understand.”

2. Campaign Impact: Awareness High, Conversion
Low

o “Mutual Funds Sahi Hai” achieved strong brand
recall — nearly one-third of SEBI respondents
acknowledged campaign exposure.

o However, correlation analysis shows moderate
correlation (r = 0.4) between awareness and
investment — suggesting partial effectiveness.
Digital Divide and Inclusion Gaps

o Urban participation: ~15%; Rural participation:
~6%.

o High digital literacy and trust significantly
increase investment probability, underscoring the
role of digital capability as a mediator.
Demographic Disparities
Higher participation among educated, urban, and
younger cohorts (age 25-34).

o Female participation remains low due to limited
financial autonomy.

Structural and Regulatory Barriers

o Complex KYC processes, lack of vernacular
education, and taxation ambiguity contribute to
inertia.

o Unclaimed mutual fund balances (33,452 crore in
FY25) highlight post-investment disengagement.
Behavioural Inertia: Awareness without Action
Only 22% of aware non-investors plan to invest in
the next year (SEBI 2025).

o Indicates awareness campaigns influence intent
but not behavioural conversion.

7.3 Theoretical Contributions
This study adds to the literature on Behavioural
Finance and Investor Psychology by:

7.4

Demonstrating that financial awareness and
behavioural confidence are distinct constructs.
Integrating trust and digital literacy as mediating
variables in the awareness—investment link.
Extending Diffusion of Innovation Theory
(Rogers, 1962) — showing that while the
innovation (mutual funds) has achieved
knowledge-stage diffusion, it has yet to achieve
the decision/adoption stage for most households.
Reinforcing Kahneman & Tversky’s Prospect
Theory (1979): loss aversion outweighs rational
return expectation in financial choices.

Practical Implications

For Regulators (SEBI, RBI):

Simplify KYC through Unified Financial Identity
integration.

Expand risk education through short vernacular
videos during folio creation.

Strengthen grievance redressal visibility and
publish platform trust ratings.

For AMFI and Mutual Fund Houses:

Move from awareness campaigns to action-
oriented interventions: “Mutual Funds Sahi Hai
— Shuru Karo Aaj Se.”

Build regional trust through vernacular education,
school partnerships, and relatable investor stories.
Introduce micro-SIPs and gamified digital nudges
for first-time investors.

For Fintech Platforms:

7.5

Simplify user interfaces for new investors.
Embed behavioural prompts (“You’re halfway to
your savings goal”) to encourage consistent
investing.

Integrate Al-based risk profiling for personalised
recommendations under SEBI supervision.

Policy Implications

The findings suggest that:

Financial inclusion must evolve from access to
participation. SEBI’s campaigns have addressed
“access,” but conversion requires habit formation
and trust building.

Investor education should shift from ‘what’ to
‘how’. Investors need practical demonstrations
(goal-based investing, real case simulations)
instead of slogans.
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e Regulatory empathy is vital. Simplified tax
communication and grievance handling can build
long-term confidence.

These insights align with India’s broader National

Strategy for Financial Education (NSFE 2020-2025),

which emphasises behavioural change and localised

financial awareness.

7.6 Limitations of the Study

1. Simulated primary dataset: While modelled on
SEBI 2025 patterns, the primary data is synthetic
and may not capture real-world bias fully.

2. Cross-sectional data: The study measures
associations, not long-term  behavioural
causation.

3. Urban bias: The sample slightly overrepresents
digitally active respondents relative to India’s true
distribution.

4. Self-reported responses: Awareness and trust
metrics rely on subjective perception, which may
differ from actual behaviour.

Despite these, the findings remain directionally

consistent with SEBI’s 2025 empirical insights.

7.7 Future Research Directions

To deepen this line of inquiry, future research can

explore:

1. Behavioural Interventions and Experimentation:
Conduct controlled field experiments (e.g., SMS
nudges, app reminders) to test real behavioural
change.

2. Longitudinal Studies: Track the same cohort of
investors for 3-5 years to observe whether
awareness leads to delayed adoption.

3. Al and Fintech-based Investor Education:
Evaluate the role of chatbots, gamified financial
literacy, and Al advisory systems in reducing
complexity perception.

4. Gender and Household Decision Dynamics:
Study how intra-household power structures
influence financial decisions, especially in dual-
income families.

5. Comparative Studies: Compare India’s retail
mutual fund inclusion strategies with markets like

Indonesia, Brazil, or South Africa — similar
emerging economies with digital inclusion
challenges.
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6. Post-Policy Impact Evaluation: Assess SEBI’s
upcoming initiatives (e.g., standardised KYC,
grievance dashboards) for real adoption impact.

7.8 Concluding Statement

The “Mutual Funds Sahi Hai” campaign was a
watershed moment in India’s financial communication
history — transforming mutual funds from an elite
concept into a household phrase. However, the
challenge now lies beyond awareness — in trust,
simplicity, and inclusion.

If SEBI, AMFI, and industry players collaborate to
make mutual funds as easy to understand and as
habitual as UPI, India can witness a structural shift
from saving to investing, positioning mutual funds as
the cornerstone of financial empowerment in the
digital era.

Awareness created the spark. Behavioural trust must
light the flame.
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