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Abstract—The swift rise of digital communication has 

significantly redefined political involvement, 

particularly in the domain of young voters. This research 

delves into the correlation between digital proficiency 

and political engagement among young female voters in 

metropolitan areas. The central question is whether 

enhanced accessibility to digital platforms and superior 

skill in navigating online tools aligns with increased 

active involvement in elections and societal dialogues. 

Utilizing a dual-method approach, the research leverages 

survey data and interviews to grasp online activity 

patterns, motivations behind voting, and obstacles to 

involvement. The results indicate that digital proficiency 

not only affects access to political data but also boosts the 

necessary confidence to partake. Nevertheless, despite 

these advancements, structural and cultural barriers still 

persist, curtailing participation for certain groups. 

 

I. INTRODUCTION 

 

The sociocultural norms, exposure to information, and 

exposure to civic discourses determine the way young 

women engage in politics. Over the last several years, 

Internet sources have become increasingly significant 

as voter education, political propaganda, and 

mobilization tools, and participation remains unequal, 

especially among young women due to their inability 

to use credible information sources and technological 

issues, as well as gender norms. The young women 

also possess additional barriers including safety issues 

when expressing opinions on the internet or a sense 

that politics is not important to their lives and youth 

voter turnout is often lower than other age groups. 

Enhanced capability to access, evaluate and use 

internet information in an appropriate manner can play 

a key role in eliminating these barriers. The confidence 

of the participants and skills to identify credible 

information are both affected. 
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II. OBJECTIVES OF THE STUDY 

 

1. to evaluate young female voters' levels of digital 

literacy. 

2. to assess political engagement trends made 

possible by internet platforms. 

3. to investigate obstacles that hinder involvement in 

digital politics. 

4. to investigate how social media influences 

political consciousness and voting motivation. 

 

III. RESEARCH QUESTIONS 

 

1. How does digital literacy affect young female 

voters' access to political information? 

2. What are the most popular ways for young women 

to participate in politics online? 

3. Does exposure to social media affect civic 

engagement or voting decisions?  

4. What impediments keep young women from 

participating in digital politics? 

 

IV. LITERATURE REVIEW 

 

Past studies have revealed that through lowering the 

cost of participation and helping people access the 

existing political content, digital platforms can 

democratise the political action. Gendered digital civic 

engagement research has found that women often use 

social networks more to inform their civic knowledge 

and to make decisions. Digital literacy has been linked 

to improved critical thinking, and this could help 

voters to overcome political propaganda and 

disinformation. Nevertheless, scholars also describe 

persistent inequities, such as access inequality 

according to education and income, the threat of 

harassment or trolling, and the cultural dislike of 

women engaging in politics. Much of the existing 

literature is on children in general; there is very little 

on young women as distinct actors with specific 

problems. 

 

V. CONCEPTUAL FRAMEWORK 

 

Key point: digital literacy determines political 

awareness and confidence that promotes online and 

offline political involvement. These effects are 

moderated by barriers (social, technological).  

1. Key constructs: Digital access 

2.  Digital literacy and critical literacy. 

3. Presentation to political material on the Internet. 

4. Perceptions about participation.  

5. Online engagement behaviour 

6. Offline voting and activism 

 

VI. RESEARCH METHODOLOGY 

 

Questionnaire (survey items) 

Target group: young women voters aged 18–29 

Sections 

 

A. Demographic profile 

• Age 

• Education level 

• Employment status 

• City/area 

• Access to personal smartphone/laptop 

B. Digital literacy 

• How confident are you using online search tools?  

• Do you verify sources before sharing political news? 

• Do you know how to identify misinformation? 

C. Political awareness 

• How often do you receive political news online? 

• Which platforms do you use for political 

information? 

D. Participation attitudes 

• Do you discuss politics with friends/family online? 

• Do you feel confident expressing political views 

online? 

E. Voting behaviour 

• Did you vote in the most recent election? 

• Did online information influence your decision? 

F. Barriers 

• Access/technology limitations 

• Fear of harassment 

• Lack of interest 

• Lack of time 

 

VII. DESIGN OF SAMPLING AND CITY 

SELECTION 

 

Purposive sampling is used in this study to focus on 

young female voters who are either current or 

prospective digital users. Bengaluru, Pune, and 

Mumbai are the three cities chosen. These cities have 

a number of characteristics that are pertinent to the 

study 
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• a significant concentration of young people working 

in urban service industries or enrolled in school; • 

comparatively high internet and smartphone 

penetration rates; • vigorous digital campaigning 

during previous state and local elections  

 

Respondents are found in each city through internet 

networks, women's organizations, and universities. 

For quantitative surveys, a sample size of about 300 

participants (100 per city) is intended, and for 

qualitative investigation, 15–18 semi-structured 

interviews are added. The triangulation of digital 

actions, perceptions, and experiences is supported by 

this hybrid method. 

 

VIII. METHODS OF ANALYSIS 

 

Both qualitative and quantitative approaches are used. 

 

Descriptive statistics to summarize literacy levels, 

participation frequency, and platform usage; cross-

tabulations comparing demographic groups and digital 

engagement; and correlation tests to evaluate 

associations between digital literacy and political 

activity are all examples of quantitative analysis.  

 

Thematic coding of interview transcripts and narrative 

analysis of online involvement tales and obstacles are 

examples of qualitative analysis. • analysing 

quotations from respondents to highlight emerging 

trends  

 

This combination makes it possible to have a 

comprehensive understanding of how young female 

voters' political conduct is influenced by digital 

literacy. 

 

IX. CODING SCHEME AND SAMPLE TABLES 

 

A coding framework is developed to categorize 

respondents’ digital and political behaviors. Codes 

reflect attitudes, access, literacy, and participation. 

Sample code categories: • DL-A: basic digital access• 

DL-S: strong skills in verifying sources• PI-P: passive 

political information consumption• PI-A: active 

engagement such as sharing or discussing• B-S: safety 

or harassment concerns• B-C: cultural/family 

restrictions 

 

Sample table format for coding interviews: 

 

Table 1. Coding of Interview Respondents 

Participant 

ID 

Digital Literacy 

Code 

Participation Type 

Code 

Barrier 

Code 

Notes 

R1 DL-S PI-A B-S Shares political posts but avoids 

public debates 

R2 DL-A PI-P B-C Reads news only; discouraged by 

family 

R3 DL-S PI-A None Regular online discussions; voted last 

election 

R4 DL-A PI-P B-S Fear of trolling limits participation 

 

X. EMPIRICAL ANALYSIS / FINDINGS 

 

Even in highly connected cities, survey results show 

that young women voters have varying levels of digital 

knowledge. Higher proficiency levels increased 

participants' confidence when interacting with 

political information online and their propensity to 

openly address topics. Numerous respondents 

admitted that their opinions of politicians and societal 

issues were impacted by their exposure to internet 

political propaganda. 

Voting behaviour did not, however, always follow 

from digital participation. Some respondents did not 

actively participate or cast ballots; instead, they 

passively watched news. According to interview data, 

political mistrust, cultural discouragement, and 

internet abuse prevent more meaningful involvement. 

Some young women seem to be empowered by digital 

literacy, but it is not enough to encourage engagement 

on its own. The results imply that social settings and 

individual safety concerns mitigate the impact of 

empowerme
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XI. CONCLUSION 

 

According to this study, digital presence of young 

women voters who are digitally literate have more 

political awareness, intelligent and confident, but 

institutional and cultural hurdles still prevent them 

from participating. The findings show that when 

young women are capable of critical assessment and 

feel comfortable voicing their thoughts, digital 

platforms may serve as useful venues for political 

education.  

 

Several policy initiatives might be taken into 

consideration in order to increase meaningful 

participation 

 

1- Courses in higher education that incorporate 

organized digital literacy programs 

2- Specific secure online environments and anti-

harassment policies 

3-Social media initiatives for civic education aimed at 

young women 

4-Collaborations between women's organizations and 

electoral officials to advance information access 

These programs might improve women's voices in 

democratic processes and increase informed 

involvement. 
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