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Abstract—In emerging nations, digital entrepreneurship
has become a revolutionary force for women, facilitating
financial independence, business scalability, and
economic involvement. However, sociocultural hurdles, a
lack of digital literacy, and restricted access to capital are
some of the particular difficulties faced by female
entrepreneurs. The main challenges and tactics used by
women to thrive in the digital economy are examined in
this study. The study identifies ways to support women's
entrepreneurship using technology-driven solutions by
examining case studies, government programs, and
digital inclusion regulations.
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[. INTRODUCTION

Women's empowerment and digital entrepreneurship
have come together to become a powerful force in
emerging nations in recent years. As technology
continues to transform economies around the world,
digital platforms and technologies have created new
opportunities  for women to engage in
entrepreneurship, breaking down long-standing
barriers including social limitations, restricted access
to resources, and education. It is crucial for
policymakers, scholars, and practitioners to
investigate this changing landscape since it offers both
opportunities and problems.

Women can use technology to further their business
endeavours in emerging nations, which are marked by
fast economic expansion and changing digital
infrastructures. From social media marketing and
remote work to e-commerce and finance, digital
entrepreneurship empowers women to  start
businesses, make money, and give back to their
communities. These opportunities, however, are
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frequently accompanied by serious obstacles, such as
disparities in computer literacy, restricted financial
resources, cultural prejudices, and infrastructure
constraints.

This investigation explores the complex connection
between women's empowerment and digital business.
It looks at how women are using digital tools in
emerging nations to push against gender conventions,
break down structural barriers, and spur economic
progress. However, it also draws attention to the
ongoing barriers that prevent them from fully
engaging in and succeeding in the digital economy.
This book attempts to give a thorough grasp of the role
that digital entrepreneurship plays in empowering
women in emerging economies by examining case
studies, policy frameworks, and creative solutions. In
order to guarantee that the digital revolution becomes
a truly inclusive and powerful force for everyone, it
also aims to inspire practical solutions to the problems
that women encounter.

II. LITERATURE REVIEW

2.1 DIGITAL ENTREPRENEURSHIP AND
GENDER DISPARITIES

Gender differences were not significantly associated
with entrepreneurial intentions. While e-Commerce
and attitude alone are associated with e-
entrepreneurship. (Mohammed, S. A. S. A., et al.,
2023). It pokes about, in what manner digital tools,
platforms, and modernizations impact access to
resources, systems, and market reach, probably
breaking down conventional barriers that have long
restricted women's participation in entrepreneurship.
Eventually, it seeks to highlight how digitalization can
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drive transformative change and create more inclusive
business opportunities. (Ughetto, E., et al., 2020).
Importing digitally delivered services as a customer
may serve as a gender equalizer in entrepreneurship.
Nevertheless, the export of these services could
perpetuate the existing gender disparity in
entrepreneurship due to differences in digital skills and
growth aspirations between men and women. This
discrepancy prevents women from becoming
providers of digitally delivered services. (Gawel, A.,
& Minska-Struzik, E.,2023).

The process of gender identity formation influences
digital entrepreneurship, resulting in gender-specific
challenges. These include (the underrepresentation of)
women in leadership roles, the reinforcement of
traditionally feminine sectors, difficulties in
maintaining work-life balance, increased stress levels,
and feelings of isolation. Furthermore, the gendered
nature of digital entreprencurship intersects with
spatial practices in shared workspaces, undermining
the potential benefits of coworking environments,
such as inclusivity, teamwork, and a sense of
belonging. (Luo, Y., & Chan, R. C. (2021).

2.2 BARRIERS TO WOMEN’S DIGITAL
ENTREPRENEURSHIP

A woman has the personal efficacy to act on their own,
all obstacles can be broken down, which is increased
by specific entrepreneurial training such as Business
Planning, Business growth, Analytical tools,
Leadership programs, and Case studies. This type of
training boosts women's self-confidence and develops
leadership. However, this does not imply that girls are
incapable of failing. In actuality, women are ready to
face problems and failure just as much as they should
be prepared for success through the educational
experiences they receive and participate in. (Molina-
Lopez., et al., 2021).

Despite undeniable contributions to economic and
social change, women's advancement in our nation
remains restricted. This limitation stems from various
factors, including competition with male colleagues
and the challenges inherent in a highly competitive
global environment. A paradox exists in governmental
approaches: while official rhetoric promotes support
and financial aid for women's integration into
competitive spheres, there is an underlying
discouragement of women from pursuing paths similar
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to their male counterparts. (Kumari, B., & Birua, S.
2023).

2.3 ROLE OF GOVERNMENT AND PRIVATE
SECTOR

The impact of governmental and private sector
involvement in fostering digital entrepreneurship and
female empowerment is complex, encompassing
various aspects such as policy backing, digital
education, and financial accessibility. Governments
can create favourable conditions through regulatory
frameworks and programs that enhance digital skills
and technology access. Simultaneously, private
entities can offer essential resources, digital platforms,
and networking  opportunities for  women
entrepreneurs. Working together, these two sectors can
substantially boost women's engagement in digital
business ventures, thus promoting economic
empowerment and gender parity.

Governmental Support and Initiatives:
Administrations can enact measures that encourage
technological proficiency and accessibility, which are
essential for female entrepreneurs. As an example, the
efforts of the Lampung Provincial Government in
Indonesia have gained recognition for effectively
incorporating gender mainstreaming into programs
aimed at empowering women, thereby enabling their
involvement in the creative economy sector. (Setiawati
et al., 2023).

Government-initiated educational initiatives can boost
women's digital competencies, allowing them to
utilize online platforms for business ventures. This is
particularly evident in Aceh Tamiang, where
cooperation with government entities plays a crucial
role in empowering female entrepreneurs through
digital education approaches. (Syntia, 2023).

2.4 PRIVATE SECTOR'S ROLE

The corporate sector can offer online platforms and
digital tools that reduce entry barriers and expand
market access for female entrepreneurs. Internet-based
technologies enable women to connect with
worldwide resources and communities, supporting
their business endeavors. ("Bridging the Gender Gap
in Entrepreneurship and Empowering Women via
Digital Technologies", 2024).

Financial inclusion; Digital financial inclusion can be
significantly advanced by private financial
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institutions, enhancing the accessibility of financial
services for women entreprenceurs. This enhanced
access is essential for fostering gender equality and
facilitating sustainable growth in businesses. (Rathi et
al., 2024).

2.5 COLLABORATIVE EFFORTS

To tackle issues like the digital divide and gender
discrimination,  strong  cooperation  between
governmental bodies and the private sector is crucial.
These collaborative efforts can create a more inclusive
digital landscape and enhance policy backing for
female entrepreneurs. ("Bridging the Gender Gap in
Entrepreneurship and Empowering Women via Digital
Technologies", 2024) (Syntia, 2023).

Although governmental and private sector initiatives
contribute significantly to empowering women in
digital entrepreneurship, obstacles like gender-based
discrimination and unequal access to technology
remain. Overcoming these barriers necessitates a
collaborative approach to foster a more inclusive
digital landscape and enhance women entrepreneurs'
access to digital resources and tools. ("Bridging the
Gender Gap in Entrepreneurship and Empowering
Women via Digital Technologies", 2024).
Government initiatives like Stand-Up India, Mudra
Yojana, and other programs demonstrate that women
can overcome obstacles, effectively utilize available
resources, and foster the growth of female
entrepreneurs. (Kumar., et al., 2024).

III. METHODOLOGY

The research methodology used in this study is entirely
qualitative. To have a thorough grasp of the current
research, the researcher has examined a number of
research findings, including case studies of prosperous
female entrepreneurs in developing markets.

IV. CHALLENGES FACED BY WOMEN IN
DIGITAL ENTREPRENEURSHIP

4.1 FINANCIAL BARRIERS: Fortifying financial
resources is a foremost challenge for women
entrepreneurs, off-putting their capability to launch
and expand digital businesses. (Kamberidou, 1.,2020).
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4.2 DIGITAL SKILLS AND COMPETENCIES:
Many women entrepreneurs struggle to obtain
essential digital skills and competencies, which are
vital for directing the digital landscape successfully.
(Pulatovna, N.,2024).

4.3 TECHNOLOGICAL BARRIERS: Technological
limitations, such as restricted access to digital devices
and infrastructure, hinder women's full participation in
digital entrepreneurship. (Khoo, C., et al., 2023)

44 SOCIAL AND CULTURAL BARRIERS:
Women's confidence and possibilities are often
impacted by societal norms and cultural expectations

that restrict their participation in digital business.
(Khoo, C., et al., 2023)

4.5 WORK-LIFE BALANCE: It might be challenging
for women to concentrate on their entrepreneurial
endeavors due to the multitasking demands of juggling
home and professional obligations. Kamberidou, I.
(2020).

4.6 GENDER BIAS AND DIGITAL DIVIDE:
Women's difficulties are made worse by the digital gap
and enduring gender biases, which restrict their access
to opportunities in the digital economy. Sun, K., Liu,
X, Yu, Y., & Zou, J. (2024).

V. OPPORTUNITIES FOR WOMEN
ENTREPRENEURS IN DIGITAL MARKETS

5.1 E-COMMERCE AND ONLINE
MARKETPLACES: Digital platforms provide women
entrepreneurs with the ability to reach a global
audience, reduce operational costs, and enhance
customer engagement. These platforms allow for
flexible work arrangements, which can be particularly
beneficial for women balancing
family responsibilities. (Khoo, C., Yang, E., Tan, R., et
al.,2023)

5.2 SOCIAL MEDIA AND DIGITAL MARKETING:
One important tactic used by female entrepreneurs to
successfully sell their goods and services is the
utilization of social media and e-commerce platforms.
Without requiring a large amount of physical
infrastructure, these platforms allow them to increase
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their consumer base and foster brand loyalty.
(Hazudin., et al., 2021)

5.3 GOVERNMENT AND NGO SUPPORT
PROGRAMS: Governments, like the one in India,
have launched a number of programs to assist female
entrepreneurs, increasing their involvement in online
marketplaces and advancing the economy. As seen in
Uttarakhand, India, where they assist women in
overcoming obstacles to business, NGOs can play a
vital role by offering resources and training. (Lenka,
U., 2017)

VI. CASE STUDIES OF SUCCESSFUL WOMEN
DIGITAL ENTREPRENEURS:

In a variety of areas, successful female digital
entrepreneurs have made notable progress by using
digital platforms to break down conventional
boundaries and launch profitable companies. Here are
some examples from case studies of these business
owners that show their tactics and successes in the
digital sphere.

6.1 KAMIYA JANI AND CURLY TALES

Kamiya Jani is a well-known personality in the Indian
digital content creation space, having founded "Curly
Tales" and the Fork Media Group. Her rise from
humble beginnings to become a renowned travel and
leisure content maker in India shows the power of
social media in establishing a successful media
business.

By redefining content creation and consumption in
India, Jani's clever use of YouTube and other digital
platforms has provided insights into successful digital
entrepreneurial tactics. (Mishra, 2024).

6.2 VERAWATI AND LATIFA INDONESIA

In order to empower women and expand her business,
Verawati established Latifa Indonesia, a maternal
wellbeing therapy company, using digital marketing
techniques. The business uses digital channels like
Facebook, Instagram, and websites for promotion, and
WhatsApp is used for transactions, which makes it
more user-friendly. Latifa Indonesia has had a 20%
yearly rise in consumers and revenue after putting its
digital marketing plan into practice in 2017, proving
the influence of digital tools on company expansion.
(Rosepti, 2022).
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6.3 NOTABLE BRANDS: NYKAA, ZIVAME,
LIMEROAD, AND SUGAR COSMETICS

These companies, which are run by female
entrepreneurs, have had a big influence on the digital
retail market and have demonstrated the possibilities
of digital business. They have established a standard
for other female entrepreneurs in the digital sphere by
utilizing Web 2.0 technology to interact with
consumers and advertise their goods. Their
accomplishments demonstrate how women's roles in
digital media business are changing and how crucial
digital platforms are to combating gender bias.
(Mishra & Mukherjee, 2024).

Although these case studies demonstrate the
achievements of female digital entrepreneurs, it is
important to recognize the obstacles they encounter,
including financial availability and gender bias. By
addressing these problems with focused legislation,
mentoring, and entrepreneurship education, more
women will be able to succeed in the digital economy
and entrepreneurship will be more inclusive and
diverse. (Syed et al., 2023).

VII. POLICY RECOMMENDATIONS AND
STRATEGIC INTERVENTIONS

7.1 IMPROVING  DIGITAL  FINANCIAL
INCLUSION THROUGH FINTECH SOLUTIONS
By concentrating on developing digital identities and
interoperable payment systems, improving digital
literacy, encouraging innovation, establishing
favourable conditions for private investment, and
putting in place efficient legal and regulatory
frameworks, fintech solutions can improve digital
financial inclusion.

7.1.1 BUILDING DIGITAL INFRASTRUCTURE
Building a strong digital infrastructure is essential to
improving digital financial inclusion. This covers e-
KYC systems, streamlined account opening
procedures, and the development of digital identities.
The electronic delivery of government services and
payments depends on these components, which serve
as the cornerstone of open and interoperable electronic
payment systems. To promote fintech solutions,
particularly in rural places, it is also essential to
expand and modernize internet and mobile
infrastructure. (Arner, D., et al., 2019)
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7.1.2 ENHANCING FINANCIAL LITERACY AND
DIGITAL EDUCATION

Enhancing digital and financial literacy is necessary to
guarantee that people can utilize fintech products
efficiently. This entails promoting innovation and
digital literacy as well as educating the public about
digital financial services. More people can be
empowered to engage in the digital financial
ecosystem by raising knowledge and understanding.
(Danladi, S., et al., 2023)

7.1.3 CREATING A SUPPORTIVE REGULATORY
ENVIRONMENT

It is essential to create a legal and regulatory
environment that encourages fintech competition and
innovation. This entails establishing a reliable setting
for fintech customers and making sure rules are
properly enforced. Governments ought to concentrate
on creating a legal environment that promotes
cooperation with foreign organizations and investment
from the private sector. (Joia, L., & De V Cordeiro, J.
2021).

7.1.4 LEVERAGING
PARTNERSHIPS
Financial inclusion may be greatly improved through
partnerships between governments, players in the
private sector, and international organizations.
Partnerships can encourage the adoption of fintech and
assist in the development and implementation of
national digital payment infrastructures. Participating
in programs such as The Better Than Cash Alliance
can help to strengthen these projects. (Danladi, S.,
2023)

PUBLIC-PRIVATE

7.1.5 ADDRESSING THE DIGITAL DIVIDE

One major obstacle to financial inclusion is still the
digital divide. It is important to have policies in place
that guarantee fair access to digital financial services,
especially for underserved populations like women
and those living in rural areas. To guarantee that
fintech solutions reach all societal groups, this entails
tackling challenges of access, resources, and digital
literacy. (Odei-Appiah, S., et al.,2022)

7.2 DEVELOPING TARGETED TRAINING
PROGRAMS FOR WOMEN ENTREPRENEURS.

The practical suggestions for improving women
entrepreneurs' empowerment through government
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initiatives. Targeted training initiatives, increased
financial accessibility, and the development of strong
support systems are some of the suggested tactics. This
study intends to create a more encouraging atmosphere
for female entrepreneurs in Uttar Pradesh by focusing
on the conversion of policy into practical actions.
(Malik, S. 2025).

7.3 STRENGTHENING PUBLIC-PRIVATE
PARTNERSHIPS TO ENHANCE ACCESS TO
RESOURCES.

In emergency management, public-private
partnerships are an essential resource. This chapter
first provides an overview of California's efforts to
promote public-private partnerships. The chapter then
offers recommendations for promoting involvement in
these collaborations and optimizing their efficacy.
Public-private collaborations offer priceless resources
and save time and money, as California has
discovered. Kachgal, J. (2015).

VIII. CONCLUSION

The revolutionary potential of digital entrepreneurship
for women in emerging nations is highlighted in the
report. The gender gap in digital business can be
closed with focused legislative initiatives, digital
training, and support systems, even though obstacles
still exist. Longitudinal studies monitoring the effect
of digital entrepreneurship on women's socioeconomic
mobility should be the main focus of future study.

REFERENCES:

[1] Mohammed, S. A. S. A., Bamahros, H. M. A.,
Grada, M. S., & Alaswadi, W. (2023). EC-
education, gender disparity, and digital
entrepreneurship intention: The moderating role
of attitude components; a competitive advantage
of the Ha'il region. International Journal of
Information Management Data Insights, 3(2),
100179.

[2] Ughetto, E., Rossi, M., Audretsch, D., &
Lehmann, E. E. (2020). Female entrepreneurship
in the digital era. Small Business Economics, 55,
305-312.

[3] Molina-Lépez, M. M., Koller, M. R. T., Rubio-
Andrés, M., & Gonzalez-Pérez, S. (2021). Never
too late to learn: how education helps female

INTERNATIONAL JOURNAL OF INNOVATIVE RESEARCH IN TECHNOLOGY 458



© January 2026 | IJIRT | Volume 12 Issue 8 | ISSN: 2349-6002

entrepreneurs at overcoming barriers in the digital
economy. Sustainability, 13(19), 11037.

[4] Kumari, B., & Birua, S. Women Entrepreneurship
in the Digital Era: Overcoming Gender
Barriers. Published: Sept 2023, 37.

[5] Kumar, J.Suresh & Dr, D.Shobana. (2024).
Analyzing the Effectiveness of Government
Policies for Promoting Women Entrepreneurship
in India.

[6] Gawel, A., & Minska-Struzik, E. (2023). The
digitalisation as gender equaliser? The import and
export of digitally delivered services in shaping
female entrepreneurship in European
countries. International Journal of Gender and
Entrepreneurship, 15(3),293-313.

[7] Luo, Y., & Chan, R. C. (2021). Gendered digital
entrepreneurship in gendered coworking spaces:
Evidence from Shenzhen, China. Cities, 119,
103411.

[8] Kathy Sun, Xinyi Liu, Yibei Yu, Jinru Zou.
Bridging the Gender Gap in Entrepreneurship and
Empowering Women via Digital Technologies.
Academic Journal of Humanities & Social
Sciences (2024) Vol. 7, Issue 6: 102-108

[9] Kamberidou, I. (2020). “Distinguished” women
entrepreneurs in the digital economy and the
multitasking whirlpool. Journal of Innovation and
Entrepreneurship, 9.
https://doi.org/10.1186/s13731-020-0114-y.

[10]Pulatovna, N. (2024). OPPORTUNITIES AND
CHALLENGES FOR WOMEN IN THE
DIGITAL AGE. Frontline Social Sciences and
History Journal. https://doi.org/10.37547/social-
fsshj-04-05-05.

[11]1Khoo, C., Yang, E., Tan, R., Alonso-Vazquez, M.,
Ricaurte-Quijano, C., Pécot, M., & Barahona-
Canales, D. (2023). Opportunities and challenges
of digital competencies for women tourism
entrepreneurs in Latin America: a gendered
perspective. Journal of Sustainable Tourism, 32,
519 -
539. https://doi.org/10.1080/09669582.2023.218
9622.

[12]Kamberidou, I. (2020). “Distinguished” women
entrepreneurs in the digital economy and the
multitasking whirlpool. Journal of Innovation and
Entrepreneurship,

https://doi.org/10.1186/s13731-020-0114-y.

IJIRT 189767

[13]Sun, K., Liu, X,, Yu, Y., & Zou, J. (2024).
Bridging the Gender Gap in Entrepreneurship and
Empowering Women via Digital
Technologies. Academic Journal of Humanities &
Social
Sciences. https://doi.org/10.25236/ajhss.2024.07
0618.

[14]Khoo, C., Yang, E., Tan, R., Alonso-Vazquez, M.,
Ricaurte-Quijano, C., Pécot, M., & Barahona-
Canales, D. (2023). Opportunities and challenges
of digital competencies for women tourism
entrepreneurs in Latin America: a gendered
perspective. Journal of Sustainable Tourism, 32,
519 -
539. https://doi.org/10.1080/09669582.2023.218
9622.

[15]Hazudin, S., Sabri, M., Kader, M., & Ishak, M.
(2021). Empowering Women-owned Businesses
in the Era of Digital Transformation: A Review of
the Opportunities and Challenges. International
Journal of Academic Research in Business and
Social
Sciences. https://doi.org/10.6007/ijarbss/v11-
i19/11731.

[16]Lenka, U., & Agarwal, S. (2017). Role of women
entrepreneurs and NGOs in  promoting
entrepreneurship: case studies from Uttarakhand,
India. Journal of Asia Business Studies, 11, 451-
465. https://doi.org/10.1108/JABS-07-2015-
0088.

[17] Arner, D., Buckley, R., Zetzsche, D., & Veidt, R.
(2019). Sustainability, FinTech and Financial
Inclusion. European Business Organization Law
Review, 21, 7 - 35.
https://doi.org/10.1007/s40804-020-00183-y.

[18]Danladi, S., Prasad, M., Modibbo, U., Ahmadi, S.,
& Ghasemi, P. (2023). Attaining Sustainable
Development Goals through Financial Inclusion:
Exploring Collaborative Approaches to Fintech
Adoption in Developing
Economies. Sustainability.
https://doi.org/10.3390/sul51713039.

[19]Joia, L., & De V Cordeiro, J. (2021). Unlocking
the Potential of Fintechs for Financial Inclusion:
A Delphi-Based  Approach. Sustainability.
https://doi.org/10.3390/sul32111675.

[20]Odei-Appiah, S., Wiredu, G., & Adjei, J. (2022).
Fintech use, digital divide and financial
inclusion. Digital ~ Policy, = Regulation and

INTERNATIONAL JOURNAL OF INNOVATIVE RESEARCH IN TECHNOLOGY 459


https://doi.org/10.1186/s13731-020-0114-y
https://doi.org/10.37547/social-fsshj-04-05-05
https://doi.org/10.37547/social-fsshj-04-05-05
https://doi.org/10.1080/09669582.2023.2189622
https://doi.org/10.1080/09669582.2023.2189622
https://doi.org/10.1186/s13731-020-0114-y
https://doi.org/10.25236/ajhss.2024.070618
https://doi.org/10.25236/ajhss.2024.070618
https://doi.org/10.1080/09669582.2023.2189622
https://doi.org/10.1080/09669582.2023.2189622
https://doi.org/10.6007/ijarbss/v11-i19/11731
https://doi.org/10.6007/ijarbss/v11-i19/11731
https://doi.org/10.1108/JABS-07-2015-0088
https://doi.org/10.1108/JABS-07-2015-0088

© January 2026 | IJIRT | Volume 12 Issue 8 | ISSN: 2349-6002

Governance. https://doi.org/10.1108/dprg-09-
2021-0111.

[21]Malik, S. (2025). Empowering Women
Entrepreneurs through Government Initiatives in
Uttar Pradesh. Journal of Informatics Education
and Research, 5(1).
https://doi.org/10.52783/jier.v5i1.2125

[22]Kachgal, J. (2015). Maximize Existing Resources
with Your Public-Private Partnerships (pp. 270-
281). igi global. https://doi.org/10.4018/978-1-
4666-8159-0.ch015

[23]Mishra, S. (2024). Building a Media Business:
Case Study of the Journey of Kamiya Jani and
‘Curly Tales’. Unisia.
https://doi.org/10.20885/unisia.vol42.iss1.art17.

[24]Rosepti, P, & Niasari, C. (2022). Female
Entrepreneurship in Leading Digitalization as a
Marketing Strategy for Prosperous MSMEs and
Women’s Empowerment: A Case Study of Latifa
Indonesia. Muslim  Business and Economic
Review. https://doi.org/10.56529/mber.v1i2.72.

IJIRT 189767 INTERNATIONAL JOURNAL OF INNOVATIVE RESEARCH IN TECHNOLOGY

460


https://doi.org/10.20885/unisia.vol42.iss1.art17

