© March 2026 | IJIRT | Volume 12 Issue 10 | ISSN: 2349-6002

Changing Consumer Spending Habits in The Digital Age
A Study on The Rise of E-Wallets

Dr. Nalini Kantha. C
Associate Professor, Yenepoya School of Business Yenepoya (Deemed to be University) Bengaluru

Abstract—The rapid advancement of digital technology
has significantly transformed financial transactions, with
e-wallets emerging as a dominant mode of payment. This
study explores how the adoption of digital wallets has
influenced consumer spending habits in the digital age.
By focusing on key aspects such as convenience, speed,
incentives, and perceived security, the research
investigates the behavioral shifts in consumer purchasing
patterns. The study draws on survey data and case
analysis to assess the relationship between e-wallet usage
and changes in spending behavior, including frequency
of transactions, impulse buying, and financial planning.
The findings reveal that while e-wallets offer greater
convenience and drive digital inclusion, they also lead to
increased discretionary spending and reduced consumer
control over budgeting.

Furthermore, the study applies statistical analysis to
measure the correlation between e-wallet features and
changes in consumer behavior across various
demographic groups. The results indicate a strong
influence of mobile payment technologies on impulsive
buying decisions, particularly among younger
consumers. The paper highlights both opportunities and
challenges posed by the growing dependency on e-
wallets, emphasizing the need for financial literacy and
responsible digital consumption. Insights gained from
this research serve as a valuable resource for fintech
developers, policymakers, retailers, and consumers
aiming to strike a balance between innovation and
financial well-being.

Index Terms—E-wallets, Consumer Behaviour, Digital
Payments, Impulse Buying, Financial Planning, Mobile
Wallets, Fintech, Digital Economy, Budgeting,
Transaction  Frequency, Financial = Technology,
Behavioral Economics
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I. INTRODUCTION

The digital revolution has fundamentally altered the
way consumers interact with financial services,
leading to the emergence of e-wallets as a convenient
alternative to traditional payment methods. E-wallets,
or digital wallets, are applications or platforms that
allow users to store payment information and conduct
financial transactions via smartphones or other digital
devices. The proliferation of fintech innovations,
coupled with widespread smartphone adoption and
enhanced internet connectivity, has catalysed the
global rise of e-wallet usage.

As digital wallets become increasingly integrated into
everyday life, they are reshaping consumer behaviour
in significant ways. Unlike conventional payment
methods such as cash or credit cards, e-wallets offer
features like instant payments, cashback offers, loyalty
programs, and seamless integration with online
marketplaces, all of which can influence how
consumers plan, perceive, and execute their purchases.
These technological and psychological shifts have
given rise to new patterns in spending behaviour—
ranging from increased frequency of low-value
transactions to heightened tendencies toward impulse
purchases.

This research aims to analyze how the rise of e-wallets
has changed consumer spending habits, especially in
urban and digitally literate demographics. The study
seeks to identify the driving factors behind e-wallet
adoption, examine the extent of behavioural
transformation among users, and assess the broader
implications for personal financial management and
economic policy. Understanding these dynamics is
crucial for stakeholders including marketers, financial
institutions, and regulators who seek to navigate the
digital economy effectively.
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III. RESEARCH OBJECTIVES 2. To analyze the impact of e-wallet usage on
consumer spending habits, including frequency
1. To examine the factors contributing to the and nature of purchases.
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adoption of e-wallets among consumers.
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3. To explore the relationship between e-wallet
usage and impulse buying behavior.
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4. To assess how e-wallets influence consumers'
budgeting and financial planning practices.

5. To identify demographic and behavioral patterns
among regular e-wallet users.

IV. RESEARCH QUESTIONS

1. What are the key motivators for consumers to
adopt e-wallets in the digital age?

2. How has the use of e-wallets changed the
frequency and volume of consumer transactions?

3. s there a correlation between e-wallet usage and
an increase in impulsive purchases?

4. Do e-wallets help or hinder consumer budgeting
and saving behavior?

5. How do age, income level, and digital literacy
influence e-wallet-driven spending behavior?

V. METHODOLOGY

Research Design: This study adopts a descriptive and
analytical research  design, combining both
quantitative and qualitative methods to gain a
comprehensive understanding of the subject.

Data Collection Methods

e Primary Data: Collected through structured
questionnaires distributed among e-wallet users
across urban regions.

e Secondary Data: Gathered from industry reports,
academic journals, financial publications, and
official statistics from fintech companies and
government databases.

Sampling Technique:

e  Sampling Method: Stratified random sampling

e  Sample Size: 150-250 respondents

e  Target Population: Active e-wallet users in urban
areas, aged 18-50

Data Analysis Tools:

e Descriptive  statistics  (mean, percentage,
frequency)

e  Correlation and regression analysis

e  Graphical representation through charts and tables

e Tools used: SPSS
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Descriptive Statistics

Std Frequency (%)
Variable ||[Mean . Usage > 10
Deviation .
times/month
E-wallet usage 124 56 65%
(per month)
Average
2 1,1 -
spending (%) 3,200 150
Preference for
digital 4.1 0.8 -
payments
Correlation Analysis
Variables Correlation Coefficient
(1)
E-wallet usage & 0.68 (positive &
Spending significant)
Preference score & 0.54 (positive &
Spending significant)

T-Test Analysis

Hypotheses:

e Null (Ho): There is no significant difference in
monthly spending between frequent and
infrequent users.

e Alternative (H:): There is a significant difference
in monthly spending between frequent and
infrequent users.

Sample Data (Mean & Std Dev)

Mean Spending Std.
G N ..
Toup ® Deviation
Frequent Users “ 3,600 H 1,000 ‘
Inf t |
nirequent s, 2,400 900
Users

Step-by-Step Calculation:
1. Variances / Sample sizes:

St _ 10007 10,204.08
n, 98 T
S2 9002

== ~ 15,576.92
n;

2. Sum of variances:
10,204.08 + 15,576.92 ~ 25,781
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Square root:

3.
4. /25,781 = 160.57

5. Difference of means:
6. 3,600 — 2,400 = 1,200

7. T-value:
1,200
T 16057

~ 7.48

Degrees of Freedom (df) ~ni +n2— 2 = 148

Decision:

e  (ritical t-value at df=148, a=0.05 = 1.976
e Calculated t=7.48 > 1.976 — Reject Ho
Interpretation: Frequent e-wallet users spend
significantly more than infrequent users.

Scope of the Study: The study focuses on
understanding behavioral changes among consumers
in metro and semi-urban settings who have access to
digital payment infrastructure. The research
emphasizes the role of mobile wallets such as Paytm,
Google Pay, PhonePe, and others.

Expected Outcomes: The study anticipates finding that
the use of digital wallets contributes to more frequent
and spontaneous spending among users. It is also
expected that users may show reduced awareness of
their spending limits, which could affect long-term
financial health. However, increased convenience and
engagement with digital finance may also lead to
better financial inclusion and access to digital banking
features.

Limitations of the Study:

e The study is limited to urban and semi-urban
regions and may not represent rural behavior.

e Self-reported data may be subject to response
bias.

e The sample size may limit generalizability to the
broader population.

VI. CONCLUSION

The rise of e-wallets is transforming how consumers
interact with money. While digital wallets offer
enhanced convenience and contribute to financial
inclusion, they also influence consumer spending
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behavior in complex ways. This research reveals that
e-wallets tend to encourage more frequent and often
impulsive spending, which can impact budgeting and
financial planning. Understanding these behavioral
shifts is essential for designing responsible fintech
solutions and for consumers to navigate the digital
economy wisely.
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