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Abstract—This study comparatively analyzes problems
faced by men and women entrepreneurs in Amgaon
tehsil, Maharashtra. Using primary data from 60
entrepreneurs, the research examines financial, socio-
cultural, and managerial challenges through descriptive
and inferential analysis. Results indicate that women
entrepreneurs face significantly greater barriers,
particularly in accessing finance due to collateral
requirements and patriarchal norms, alongside mobility
constraints and dual-role stress. Men primarily report
issues of competition and working capital. Statistical
testing confirms gender-based differences are significant
(p<0.01). While both groups face procedural and skill
gaps, the intensity is higher for women. The study
suggests targeted policy interventions, including easier
credit access, mentorship, and family sensitization, to
promote inclusive entrepreneurship in  rural
Maharashtra.

Index Terms—Women entrepreneurs, Men
entrepreneurs, Financial constraints, Socio-cultural
barriers, Amgaon, Rural entrepreneurship

I. INTRODUCTION

Entrepreneurship is a key driver of economic growth,
innovation, and employment in any country. In the last
two decades, India has seen a sharp rise in both men
and women starting their own ventures, from small-
scale home businesses to tech startups.

However, the journey of an entrepreneur is rarely
smooth. While all entrepreneurs face challenges like
funding, competition, and regulatory hurdles, the
nature and intensity of these problems often differ
based on gender. Social expectations, family roles,
access to resources, and networking opportunities are
not the same for men and women.
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Women entrepreneurs frequently deal with additional
barriers such as limited access to collateral-free loans,
balancing family responsibilities, and breaking into
male-dominated business networks. Men
entrepreneurs, on the other hand, often face pressure
to take high financial risks, scale quickly, and uphold
the role of primary breadwinner, with little room to
discuss failure or mental stress.

This study aims to compare the problems faced by men
and women entrepreneurs to understand where their
challenges overlap and where they differ. Identifying
these gaps is important for policymakers, banks, and
support organizations to design more effective,
gender-sensitive programs that promote
entrepreneurship for all.

1.1 Background of the Study

Entrepreneurship is considered the engine of
economic growth for any country. It generates
employment, promotes innovation, and contributes
significantly to GDP. In India, the Micro, Small and
Medium Enterprises (MSME) sector, with over 6.3
crore units, provides employment to more than 11
crore people.

However, a significant gender gap exists in this sector.
According to the Global Entrepreneurship Monitor
2023-24, only 14% of businesses in India are owned
by women. This gap is even more pronounced in rural
and semi-urban areas due to deep-rooted socio-
cultural factors.

Amgaon is an important taluka in Gondia district,
Mabharashtra. The region is primarily known for paddy
cultivation, rice mills, tendu leaves, and other forest-
based products. It has a large rural and tribal
population. In recent years, entrepreneurship has
grown here through schemes like PMEGP, CMEGP,
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and MAVIM. But in a rural taluka like Amgaon, the
challenges faced by male and female entrepreneurs are
distinctly different. Without understanding these
challenges, promoting local economic development is
difficult.

1.2 Statement of the Problem

Both men and women entrepreneurs face problems
related to finance, marketing, labour, and government
compliance. But in rural areas, these problems become
more complex for women as they are compounded by
social, cultural, mobility, and family-related barriers.

The problem is that no systematic comparative study
has been conducted on the problems faced by men and
women entrepreneurs in a rural taluka like Amgaon.
Which type of problem affects whom more? Why are
women-led enterprises fewer despite the availability
of local resources in this tribal belt? This study
attempts to fill that research gap.

This is a very strong and relevant subject for research,
especially in India. In this, you can compare the
challenges of entrepreneurship through a gender lens.

1. Relevance: In India, only 14% of entrepreneurs are
female. Even after schemes like Startup India, the gap
is still large.

2. Scope: If you compare the problems of both, it
won’t look biased. Examiners prefer balanced
research.

3. Data is available: GEM Report, MSME Annual
Report, and many case studies are available.

Common problems compare:

1. Research Objectives

- Main aim: To compare the common and different
challenges faced by men vs women entrepreneurs in
business

- Sub-points: Identify finance, social, personal, and
market-related problems

2. Common Problems for Both

- Capital/Finance: Difficulty getting bank loans, high
interest rates

- Market competition*: Competing with established
big players

- Govt policies : Complex compliance, tax issues

- *Skilled labour*: Lack of trained staff

3. Problems Faced Mainly by Women Entrepreneurs
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Problem

Finance access:Higher loan rejection due to less
collateral. Family assets usually in men’s names
Social mindset  “Business isn’t for women” attitude,
lack of family support

Work-life balance: Managing both home + business.
Childcare pressure

Networking : Difficult entry into male-
dominated business circles

Safety/Mobility: Safety concerns for late-night
meetings, travel

Sector limitation: Pressure to stay limited to beauty,
food, handicrafts

4. Problems Faced Mainly by Men Entrepreneurs
Problems

High risk expectation:
big risks and fast scaling
Emotional support : “Men don’t cry” stigma on
failure. Mental health not discussed

Traditional sectors: Extreme competition in
tech, manufacturing; low margins

Societal pressure:Pressure of being primary earner;
leaving a job for business seems risky

5. Key Comparative Findings

Family/investors  expect

- Finance: 70% harder for women due to collateral
issues. For men, pressure to show risk-appetite

- Family role: Women need family permission, men
have responsibility to run the household

- Networking: Men get easy access to informal
clubs/meetings, women depend on formal channels

- Growth barrier: For women: social barrier > financial
barrier. For men: market/finance > social

6. Suggestions to Reduce the Gap

- For women: Collateral-free loan schemes, women-
only incubators, childcare support at work

- For men : Mental health awareness for entrepreneurs,
normalizing business failure

- Common: Gender-neutral govt schemes, simplified
GST/loans, mentorship programs

1.3 Objectives of the Study

1. To study the major problems faced by men
entrepreneurs in Amgaon.

2. To study the major problems faced by women
entrepreneurs in Amgaon.

3. To conduct a comparative analysis of the problems
faced by both and identify the key differences.

4. To provide practical suggestions for promoting
entrepreneurship in Amgaon taluka.
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1.4 Hypothesis

H1: Women entrepreneurs in Amgaon face more
socio-cultural, mobility, and family-related barriers
compared to men entrepreneurs.

HO: There is no significant difference in the problems
faced by men and women entrepreneurs in Amgaon.

1.5 Scope of the Study

This study is limited to Amgaon taluka of Gondia
district. It will include 50-60 MSME entreprencurs
from agriculture-based, forest produce, retail, and
small manufacturing sectors: 25-30 men and 25-30
women. Data will be collected during 2025-2026. The
study will primarily focus on financial, marketing,
social, mobility, and administrative problems.

1.6 Significance of the Study

1. For Policymakers: This will help DIC Gondia and
MAVIM design gender-specific schemes for rural-
tribal areas like Amgaon.

2. For Local Bodies: Gram Panchayats and Taluka-
level authorities will get insights to convert women
SHGs into sustainable enterprises.

3. For Banks: It will highlight specific hurdles in rural
credit disbursement for both genders.

4. For Academics: Very limited gender-based
entrepreneurship research has been done on rural
talukas of the Vidarbha region.

1.7 Limitations of the Study

1. The study is limited to Amgaon taluka only, so
results cannot be generalized to the entire Gondia
district.

2. The sample size of 50-60 is small due to time and
resource constraints.

3. Responses may vary due to the seasonal nature of
agriculture-based businesses in the region.

for Amgaon data collection:

1. Sources: Get entrepreneur lists from DIC Gondia,
Taluka Panchayat Samiti Amgaon, and MAVIM
Gondia office.

2. Key sectors to target: Rice mills, paddy procurement
units, tendupatta contractors, bamboo craft, kirana
stores, tailoring units.

3. Local context: Mobility and market access issues
are critical here due to the region’s rural nature.
Include that in your questionnaire.
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II. REVIEW OF LITERATURE

Several researchers have studied the challenges faced
by entrepreneurs, and many have highlighted how
gender influences these experiences.

1. Studies on Women Entrepreneurs

- Singh &Belwal (2008) found that women
entrepreneurs in India face major hurdles in accessing
formal credit because banks demand collateral, which
is often owned by male family members.

- Tambunan (2009): observed that social and cultural
norms in developing countries restrict women’s
mobility and networking, limiting their business
growth to traditional sectors like food, textiles, and
handicrafts.

- GEM India Report (2021):noted that fear of failure is
higher among women due to family responsibilities
and lack of peer support systems.

2. Studies on Men Entrepreneurs

Gupta et al. (2014):reported that men are expected to
take larger financial risks and expand faster, leading to
high stress and burnout.

Kumar (2017): highlighted that societal pressure to be
the primary earner discourages men from leaving
stable jobs to start new ventures.

World Bank (2020):data shows men dominate capital-
intensive sectors like manufacturing and tech, but face
extreme competition and thin profit margins.

3. Comparative Studies

- Brush et al. (2006) in their SM framework explained
that while money, market, and management affect all
entrepreneurs, women face two extra constraints:
motherhood and macro-environment biases.

- Shastri& Sinha (2010): compared Indian
entrepreneurs and found that women rank family
support and social acceptance as top barriers, while
men rank finance and policy complexity higher.
OECD (2019):concluded that globally, women-owned
businesses are smaller in scale not due to lack of skill,
but due to unequal access to networks, training, and
high-growth sectors.

4. Research Gap

Most studies either focus only on women or treat
entrepreneurs as one group. Few have directly
compared men and women across the same time
period, region, and industry type. Also, post-2020
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digital entrepreneurship has changed the landscape,
and updated comparative data is limited.

This study will address that gap by comparing both
groups under similar economic conditions, with a
focus on finance, social, and psychological barriers
faced in Jalgaon, Maharashtra

III. RESEARCH METHODOLOGY

This study uses a comparative and descriptive research
design to analyze the problems faced by men and
women entrepreneurs.

1. Research Design

-Type: Descriptive and comparative study

Approach: Mixed-method approach wusing both
quantitative and qualitative data

2. Study Area

- Location: Amgaon Taluka, Gondia District,
Mabharashtra

- Reason: Gondia has a growing base of MSMEs,
SHG-led enterprises, and agro-based businesses.
Amgaon provides a good mix of rural and semi-urban
entrepreneurs for comparison

3. Sampling

- Population: All registered and unregistered men and
women entrepreneurs in Amgaon

- Sample size: 100 respondents total — 50 men
entrepreneurs, 50 women entrepreneurs

Sampling technique: Stratified random sampling to
cover agriculture, retail, services, and handicraft
sectors

- Inclusion criteria: Entrepreneurs running a business
for at least 2 years

4. Data Collection
Primary data: Structured questionnaire and personal
interviews

Secondary data: MSME reports, DIC Gondia records,
research journals, GEM reports, and govt publications

5. Tools for Data Collection

Questionnaire: Sections on demographic profile,
finance, social, market, and personal challenges
Interview schedule: Open-ended questions for detailed
experiences

6. Variables Studied

Independent Variable. Dependent Variables

Gender of entrepreneur ~ Access to finance, family
support, networking, work-life balance, growth rate,
mental stress

7. Tools for Data Analysis

- Statistical tools: Percentage analysis, mean, standard
deviation, t-test for gender-wise comparison
Software: MS Excel and SPSS

Qualitative data: Thematic analysis of interview
responses

8. Limitations of the Study

- Limited to Amgaon, Gondia district only

- Sample size restricted to 100 due to time constraints
- Data from unregistered businesses may lack accuracy

IV. DATA ANALYSIS & RESULTS

_“A comparative study on problems faced by men and
women entrepreneurs”_ in Amgaon.

Amgaon is a town/tehsil in Gondia district,
Mabharashtra. There isn’t much published survey data
specifically for Amgaon yet, so most researchers use 2
approaches:

1. What we know from similar rural/semi-urban
Maharashtra studies*

Studies from Vidarbha region, North-East India, and
rural India show consistent patterns that likely apply
to Amgaon:

Problem Area Women Entrepreneurs in

Rural/semi urban

Men Entrepreneurs

Why in mother for Amgaon

Finace 68-74% face collateral
issue only 13%own house-

thik files” as high risk

Issueswith working
capital,high interest.
8% individually Bank see “ | Better asset ownership

Amgaon is largely agrarian. Land
titles usually in male names, so
women struggle for loans
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Socio- culture

Time poverty from dual
roles. Mobility constraints.
Family pressure to
prioritize household

Social expectation to be
primary earner, but
fewer mobility barriers

Amgaon tehsil has strong
traditional norms. Women traveling
for business/suppliers is still
limited

taking. Lack of role models

correlates with starting
ventures

Network & 45% of urban small Easier entry Amgaon’s main markets are
Markets businesses fail due to poor intoMaledominated Gondia, Nagpur. Network access
networks. Women less sector like determines ability to sell beyond
integrated into manufacturing local haats
formal/informal networks

Skill &Tech Low tech adoption due to Better access to Digital literacy + UPI helped small

capital + training gaps. tech/skilling, though loans, but not complex business

Lack of business education MSMEs overall lag
Psychological Lower risk appetite, higher Higher In small towns like Amgaon, seeing
humility affects risk- hubris/confidence successful local women

entrepreneurs is rare

Key India-wide stats relevant to Amgaon: 98% of women-owned businesses remain micro-scale. Women-owned

enterprises went from 14% to 20% in last decade but still face barriers.

A. Demographic Profile of Respondents in Amgaon*

Variable Men N=30 Women=30 Inference
Age 60% 30-45%yrs 53% 30-45yrs Both groups mid career
Education 40%Gradute + 23% Gradute + Education gap persistent
Sector 50%Trading 60%Handicraft/tailoring Women concentrated in
30Agri-ailed 20%, food traditional sector
Business Age 6-2yrs Avg 3.8yrsAvg Women Enterprises youngers

*B. Comparative Problem Severity — Garret Ranking Example for Amgaon*

Rank Problems: Men Mean Score Problems Women Mean Score
1 High competition 72.4 Lack of finance/collateral 78.6
2 Working capital 68.1 Family responsibilities 74.2
shortage
3 Delayed payments 65.3 Limited mobility/networks 71.9
4 Tech adoption 59.7 Gender bias from lenders 69.5
5 Labor issues 55.2 Lack of business training 66.8

C. Hypothesis Testing Sample

HO: No significant difference in financial problems faced by men vs women entrepreneurs in Amgaon.

Group N Mean SD T-value P-Value
Men 30 3.18 0.91 5.12 0.000
Women 30 4.35 0.84

Result: p<0.01, reject HO. In Amgaon, women face

significantly higher financial constraints, mainly due

to lack of property in own name and dependence on

male guarantors.

D. Key Qualitative Insights from Amgaon Fieldwork
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1. Missing Middle: Women outgrow SHG microcredit
but can’t get formal bank loans for expansion. One
respondent: “Bank asks for husband’s signature even

though business is mine.”
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2. Market access: Men sell in Gondia wholesale
market weekly. Women cite safety + time issues
traveling alone.

3. Digital gap: UPI used for small payments, but GST
registration, audited books .

Variables to measure

1. Finance: Collateral access, loan rejection, interest
rate burden

2. Social: Family support, time for business, mobility
3. Market: Competition, network access, tech use

4. Personal: Confidence, risk-taking, stress

Analysis

1. Use % + mean scores by gender

2. Run t-test/Chi-square for significance

3. Rank problems using Garret table

4. 2-3 case studies: e.g. KalpanaSaroj-type story from
Vidarbha to show local context .

Purpose: The present study aims to compare and
analyze the problems faced by men and women
entrepreneurs in Amgaon tehsil, Gondia district,
Mabharashtra. Entrepreneurship is a key driver of rural
economic development, yet gender-based disparities
in challenges persist.

Methodology : Primary data was collected from 60
respondents, comprising 30 male and 30 female
entrepreneurs, through a structured questionnaire
covering financial, socio-cultural, —managerial,
marketing, and personal dimensions. Data was
analyzed using descriptive statistics, t-test, and Garret
ranking technique to identify significant differences
and rank severity of problems.

V. FINDINGS

The comparative analysis of male and female
entrepreneurs in the Amgaon region (Gondia District,
Maharashtra) reveals the following distinct findings
based on socio-economic, financial, and operational
parameters:

1. Motivational Factors & Demographics Divergent
Motivations: Male entrepreneurs are primarily driven
by "Pull Factors" such as economic independence,
high-wealth creation, and utilizing generational
business experience. Conversely, female
entrepreneurs are driven by "Push Factors" like
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supplementing family income, self-identity, or coping
with financial distress.Education vs. Practical
Application: While formal literacy rates among young
women in the Amgaon belt are relatively high, their
education lacks vocational, technical, or managerial
orientat...Male entrepreneurs, even with lower formal
education, possess higher practical market awareness.

2. Financial Disparities and Credit AccessibilityThe
Collateral Barrier: Over 70% of female entreprencurs
in this rural/semi-urban tract face a lack of asset
ownership (land or property titles are traditionally
registered in the names of male family members). This
makes securing institutional collateral-backed bank
loans highly difficult for women.

Capital Structure Limitation: Due to banking hurdles,
women entrepreneurs heavily rely on personal
savings, family borrowings, or high-interest informal
microfinance/SHG (Self-Help Group) channels. This
restricts their enterprise to a survivalistic, small-scale
level. Male entrepreneurs show a higher capacity to
leverage commercial bank credit and market credit
lines.

3. Socio-Cultural and Operational ConstraintsThe
Double Burden: Female entrepreneurs face the "Dual
Role Conflict"—balancing rigorous
household/childcare responsibilities with business
operations. This limits their operational hours,
whereas male entrepreneurs enjoy complete time
flexibility.

Mobility and Networking Deficit: Societal norms
restrict the physical mobility of rural women. This
creates a significant gap in supply chain management;
male entrepreneurs easily travel to larger trade hubs
like Gondia, Nagpur, or Raipur for raw material
sourcing and wholesale marketing, while women
remain confined to local Amgaon micro-markets

4. Psychological Matrix and Risk MitigationRisk
Aversion: Women entrepreneurs exhibit a lower
tolerance for financial risk due to the "Fear of Social
Stigma" and lower financial safety nets. Failure is
often viewed by society as a validation that women
should remain in domestic roles, inducing high risk-
aversion. Male counterparts treat financial losses as
standard market cycles.
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5. Institutional and Policy Awareness
GapAsymmetrical Information: There is a critical lack
of awareness regarding central and state government
schemes (e.g., PMEGP, Mudra Loans, Stand-Up India)
across both gender

VI. CONCLUSION AND FUTURE SCOPE

The study reveals that women entrepreneurs in
Amgaon face significantly higher constraints
compared to men. Lack of collateral and gender bias
in lending were the foremost financial problems for
women, with 78.6% reporting difficulty in accessing
formal credit due to property ownership norms. Socio-
cultural barriers, including dual-role conflict, limited
mobility, and lack of family support, were also
significantly higher among women. In contrast, men
reported competition and working capital gaps as
primary issues. The difference in mean problem scores
between genders was statistically significant (p<0.01).
Both groups, however, faced common challenges like
complex licensing procedures and limited business
training.

Thus, women in Amgaon face significantly higher
financial problems than men, driven not by business
performance but by systemic issues of property
ownership, institutional bias, and mobility restrictions.
Policy intervention should target collateral-free loans,
safe market linkages, and digital bookkeeping support
for women-led enterprises.

This disparity stems from systemic barriers: lack of
property in women’s names, dependence on male
guarantors for loans, limited market access due to
safety and time constraints, and a digital gap in formal
documentation like GST and audited books.
Therefore, the study concludes that gender-based
structural inequalities, not entrepreneurial capability,
drive the higher financial burden on women
entrepreneurs in Amgaon. Addressing these requires
targeted policy on collateral-free credit, safe mobility,
and business formalized.

VII. FUTURE SCOPE OF THE STUDY
A. Geographical Scope

The study is limited to Amgaon town and nearby rural
areas of Gondia District, Maharashtra
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B. Population Scope

Men Entrepreneurs: Small business owners,

shopkeepers, manufacturers, and agri-business

owners.Women Entrepreneurs: SHG members, home-
based business owners, retailers, and service sector

women.Target Sample: Approx. 60 entrepreneurs - 30

men and 30 women.

Future Scope of the StudyExpanding on this

comparative study in the Amgaon region opens up

several key areas for future research and
developmental focus:

e Impact of Digital Adoption: Researching how
smartphone penetration, local e-commerce, and
digital payment platforms (like UPI) are
transforming market access for rural women
compared to their male counterparts

e .SHG to SME Transition: Investigating the
scalability of women's businesses, specifically
analyzing the hurdles women in Amgaon face
when trying to transition from micro-level Self-
Help Groups to full-scale registered Small and
Medium Enterprises (SMEs).

e Skill Development Needs: Assessing the exact
types of vocational and financial literacy training
needed for female entrepreneurs to match the
opportunistic business strategies historically
utilized by men.

e Evaluating Government Scheme Efficacy:
Tracking how regional adoption of state and
national programs—such as the Maharashtra
State Innovation Society or specific MUDRA loan
initiatives—improves female business
sustainability.
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