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Abstract—Commercial and promotional writing plays an
important role in how businesses and brands
communicate with their audiences. It is used across
advertisements, social media, websites, films, animation,
gaming, and other digital platforms to attract attention
and encourage audience engagement. This research
explores the basic principles and techniques of
commercial and promotional writing, including
understanding the audience, maintaining clarity, using
creativity, applying persuasive language, and building
effective brand communication. The study also looks at
how these principles are being applied in the changing
digital environment, particularly within creative
industries such as animation, gaming, and film. As
technology continues to develop, Artificial Intelligence
and Machine Learning are also becoming part of the
content creation process. The research briefly examines
how Al-based tools can support promotional writing and
creative development while also considering concerns
related to originality, authenticity, and ethical use.
Through relevant literature, industry examples, and
research findings, the study examines how effective
promotional content combines creative ideas with clear
communication and an understanding of its intended
audience. The research aims to provide a practical
understanding of commercial and promotional writing
while highlighting how emerging technologies can
support, rather than replace, human creativity.

Index Terms—Commercial Writing, Promotional
Content, Advertising, Digital Media, Creative Industries,
Artificial Intelligence, Machine Learning, Brand
Communication.

I. INTRODUCTION

Commercial and promotional writing plays an
important role in helping businesses communicate
with their target audience. It is used to promote
products, services, and ideas through advertisements,

websites, social media, brochures, email campaigns,
and other marketing platforms. The main purpose of
this type of writing is to inform, persuade, and
encourage consumers to take a specific action [1].

In today's digital world, businesses rely on effective
content to build brand awareness and connect with
customers. Unlike creative or literary writing,
commercial and promotional writing focuses on clear
messaging, audience needs, and achieving marketing
goals. A well-written promotional message can
influence consumer decisions and strengthen a brand's
identity [1], [2].

With the growth of digital and creative industries, this
type of writing has also become important in areas
such as animation, gaming, and film, where written
content works together with visual communication. At
the same time, the growing use of

AI/ML in content creation is creating new possibilities
for promotional writing while also raising questions
about originality, authenticity, and ethical use.

Il. LITERATURE REVIEW

Commercial and promotional writing has become an
important part of marketing and business
communication. Many researchers believe that
effective promotional content is not only about selling
a product or service but also about building trust,
creating a strong brand image, and maintaining good
relationships with customers.

As digital media continues to grow, businesses have
started using different types of content to
communicate with their audience.

Marketing communication helps businesses share the
value of their products and services with customers
[1]. Kotler and Keller suggest that promotional
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messages should be clear, relevant, and focused on the
needs of the target audience. A well-planned message
can improve customer interest and support business
goals.

According to the Content Marketing Institute, content
marketing focuses on creating useful and valuable
content that attracts and engages customers [3].
Instead of only promoting products, businesses also
share information through blogs, social media posts,
emails, and videos to build customer trust and
encourage long-term engagement.

Chaffey and Ellis-Chadwick also highlight the
importance of digital marketing in today's business
environment [2]. They explain that understanding the
target audience and choosing the right communication
platform are essential for creating effective
promotional content. Businesses are more likely to
achieve better results when their content is relevant,
simple, and engaging.

Overall, the existing studies show that commercial and
promotional writing requires a balance of creativity,
clear communication, and audience understanding.
These ideas provide a strong foundation for
understanding the basic principles and techniques
discussed in this research paper. This research paper
explores the basics of writing for commercial and
promotional content. It discusses its key principles,
writing techniques, the importance of understanding
the target audience, and the role of commercial writing
in modern marketing and digital communication.

I1l. RESEARCH OBJECTIVES

The main objective of this research is to examine the
basics of writing for commercial and promotional
content and its role in marketing, digital media, and
creative industries.

The specific objectives are:

To examine the concept and purpose of commercial
and promotional writing.

To identify the key principles and techniques used to
create effective promotional content.

To examine how audience understanding influences
the development of commercial and promotional
content.

To study the use of commercial writing across
advertising, digital media, animation, gaming, and
film.
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To analyse real-world examples of commercial and
promotional writing used by brands and creative
industries.

To explore the use of AI/ML in promotional content
creation and its role in supporting the creative process.
To examine the challenges and ethical considerations
related to commercial and promotional writing.

IV. RESEARCH METHODOLOGY

This research is based on both secondary and primary
research methods. Secondary research was carried out
by referring to existing articles, research papers, online
sources, and other relevant materials related to
commercial and promotional content.

These sources were used to understand the basic
principles of promotional writing, the importance of
clear communication, creativity, audience
engagement, and the relationship between written and
visual content.

For the primary research, a questionnaire was prepared
using Google Forms to understand how people
respond to different types of promotional content. The
questions focused on areas such as the use of simple
language, creative ideas, visuals, humour, emotional
connection, memorable advertisements, and different
promotional formats. A few questions were also
included to understand people's awareness and
opinions about the use of Al in promotional content.
The responses collected through the questionnaire
were reviewed and compared to identify common
opinions and patterns. The results were used to support
the ideas discussed in the research and to understand
what makes promotional content more effective and
appealing to its audience.The research follows a
descriptive approach, as it focuses on understanding
and presenting people's opinions about commercial
and promotional content. The findings from both the
secondary and primary research are used together to
provide a better understanding of the basics of writing
effective promotional content.

V. UNDERSTANDING COMMERCIAL AND
PROMOTIONAL WRITING

Commercial and promotional writing is a type of
writing that is created to promote a product, service,
brand, or idea. Its main purpose is to communicate
with the target audience in a clear, engaging, and
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persuasive way. Unlike creative writing, which mainly
focuses on storytelling or entertainment, commercial
writing is written with a specific objective, such as
increasing sales, creating brand awareness, or
encouraging customer engagement [1].

Commercial writing includes content such as
advertisements, product descriptions, brochures, email
campaigns,  website  content, and  business
presentations. Promotional writing, on the other hand,
focuses on attracting attention and motivating people
to take action. It is commonly seen in social media
posts, promotional videos, posters, event campaigns,
and online advertisements.

In today's digital world, commercial and promotional
writing has become an important part of the media and
entertainment industry. Animation studios, gaming
companies, film production houses, and streaming
platforms use promotional content to introduce new
projects and connect with audiences [2]. For example,
movie trailers, game launch announcements, and
animated film posters all use carefully written
headlines, taglines, and captions to create excitement
before a release. One well-known example is Pixar's
Inside Out 2 promotional campaigns, which used short
and emotionally engaging taglines across digital
platforms to attract both children and adults. Similarly,
game companies like PlayStation and Ubisoft use
promotional descriptions and trailers to highlight
gameplay, characters, and unique features before
launching a new title. These examples show that
effective writing is not limited to business
advertisements but is also an essential part of the
animation and entertainment industry.

Overall, commercial and promotional writing
combines creativity with communication. A well-
written message not only informs the audience but also
creates interest, builds trust, and encourages people to
interact with a brand or creative project.

VI. KEY PRINCIPLES OF EFFECTIVE
COMMERCIAL AND PROMOTIONAL WRITING

Effective commercial and promotional writing is more
than just using attractive words. It is about delivering
the right message to the right audience in a way that is
clear, engaging, and memorable. Whether the content
is created for an advertisement, a social media
campaign, a film trailer, or a game launch, certain
principles help make the message more effective.
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One of the most important principles is understanding
the target audience. Before creating any promotional
content, writers need to know who they are writing for
[1]. Factors such as age, interests, language, and
consumer behaviour influence how a message should
be written. For example, promotional content for an
animated movie aimed at children will be very
different from the marketing of a horror film or a
professional software product. Understanding the
audience helps writers choose the right words, tone,
and style for the message.

Another important principle is clarity and simplicity.
Promotional messages should be easy to understand
and should communicate the main idea quickly. In
today's fast-paced digital world, people often spend
only a few seconds looking at an advertisement or
social media post. Therefore, using simple language
and a strong headline helps capture the audience’s
attention. Clear and simple writing also makes it easier
for people to understand the main benefit of a product,
service, or creative project.

Relevance is also important in promotional writing.
The content should connect with the audience's needs,
interests, or everyday experiences. When people can
relate to a promotional message, they are more likely
to pay attention to it and remember it. Therefore,
writers should focus on information that is useful and
meaningful to the intended audience.

Creativity also plays a significant role in commercial
writing. Creative slogans, taglines, and storytelling
can make promotional content more memorable. A
good example is Nike's famous slogan, "Just Do It,"
which delivers a powerful message using only three
words [4]. Similarly, promotional campaigns for
animated films often use short and emotional taglines
to create curiosity and encourage people to watch the
movie.

Another key principle is maintaining a consistent
brand voice. Every piece of promotional content
should reflect the brand's identity and values. Whether
it is a website, social media post, poster, or video
advertisement, consistency helps people recognize and
remember the brand.

Finally, effective commercial writing should include a
clear call to action (CTA). A call to action encourages
the audience to take the next step, such as purchasing
a product, watching a trailer, downloading an
application, or visiting a website. A simple message
like "Watch Now," "Pre-order Today," or "Learn
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More" can guide the audience towards the desired
action. A CTA should be clear and easy to understand
so that the audience knows what to do next.

By following these principles, businesses and creative
professionals can develop promotional content that is
informative, engaging, relevant, and effective across
different media platforms.

VII. WRITING TECHNIQUES USED IN
COMMERCIAL AND PROMOTIONAL
CONTENT

Commercial and promotional writing uses different
techniques to attract the audience and communicate a
message effectively. The choice of technique depends
on the target audience, the platform, and the purpose
of the content.

One of the most effective techniques is storytelling.
Instead of simply promoting a product or service,
many brands use short stories to create an emotional
connection with the audience [3]. This approach is
commonly used in advertisements, animated films,
and promotional videos. A simple story can make the
message more relatable and help the audience
remember the content.

Another important technique is persuasive language.
Words such as “discover,” “explore,” and
“experience” can encourage people to take action.
However, promotional content should always be
honest and avoid making false or misleading claims.
The language should also match the target audience so
that the message feels natural and relevant.

In digital media, short and engaging content is
essential. Social media platforms like Instagram and
YouTube require clear headlines, captions, and
taglines that can quickly capture attention. For
example, animated film trailers and game launch
campaigns often use simple but memorable taglines to
build excitement before release. Creative and concise
writing is especially useful when audiences are
viewing content quickly on digital platforms.

Finally, commercial writing should complement
visual content. In animation, filmmaking, and graphic
design, the written message should support the visuals
and help communicate the main idea [2]. A
combination of creative visuals and effective writing
makes promotional content more engaging and
memorable.
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Overall, effective promotional writing combines
storytelling, persuasive language, clarity, and
relevance with visual communication. These
techniques help the audience understand the message
while also creating interest in the product, service,
brand, or creative project.

VIII. ROLE OF DIGITAL MEDIA IN
COMMERCIAL AND PROMOTIONAL WRITING

Digital media has changed the way businesses and
creative professionals communicate with their
audiences. Today, promotional content is shared
through social media platforms, websites, streaming
services, email marketing, and online advertisements.
These platforms allow brands to reach a larger
audience quickly and interact with customers in real
time [2].

For students and professionals in animation and
media, digital platforms have become essential for
promoting creative work. Film trailers, animated short
films, game launches, motion graphics, and digital
posters are often introduced through platforms like
YouTube, Instagram, Facebook, and OTT services.
Effective writing, such as captions, video descriptions,
taglines, and promotional posts, helps attract viewers
and increase engagement.

Digital media also allows brands to understand
audience preferences through likes, comments, shares,
and analytics. This helps content creators understand
what audiences respond to and create promotional
content that is more relevant to their target audience.
As a result, commercial writing has become more
interactive, audience-focused, and adaptable to
changing digital trends [3].

Another important change is the growth of short-form
promotional  content.  Videos, reels, short
advertisements, and social media posts allow
information to be presented quickly while combining
written messages with visuals. This makes clear and
creative writing especially important in digital
promotion.

Overall, digital media has expanded the opportunities
for commercial and promotional writing. It has
become an important tool for businesses, marketers,
and creative professionals to promote their work, build
brand identity, and connect with audiences across
different platforms.
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IX. ROLE OF Al AND MACHINE LEARNING IN
COMMERCIAL AND PROMOTIONAL WRITING

Artificial Intelligence (Al) and Machine Learning
(ML) are becoming useful tools in commercial and
promotional writing. They can help writers generate
ideas, prepare drafts, create captions, and suggest
headlines or taglines for advertisements [6]. This can
make the writing process faster and help creators
explore different ways of presenting a message.

Al tools can also analyse audience interests and
engagement patterns. This information can help
writers create promotional content that is more
relevant to their target audience. In digital marketing,
Al can also be used to create different versions of
content for different platforms and audiences.

In animation, filmmaking, gaming, and other creative
fields, Al can support promotional writing by helping
with concepts, descriptions, social media posts, and
campaign ideas. These tools can be used during the
planning and drafting stages to support the overall
creative process.

Overall, Al and ML can be useful in commercial and
promotional writing by supporting idea generation,
drafting, audience understanding, and content
adaptation. They provide additional tools that can
make the writing process more efficient and flexible.

X. CHALLENGES AND ETHICAL
CONSIDERATIONS

Commercial and promotional writing offers many
opportunities, but it also comes with certain challenges
and ethical responsibilities. Writers must ensure that
the information they provide is accurate, honest, and
respectful to the audience. Misleading advertisements
or exaggerated claims can reduce customer trust and
damage a brand's reputation.

Orignal ideas and proper credit to sources help
maintain professionalism and credibility. With a large
amount of information available online, writers must
avoid plagiarism and respect copyright laws while
developing promotional material. Original ideas and
proper credit to sources help maintain professionalism
and credibility [5].

Writers should also consider cultural diversity and
avoid content that may offend or misrepresent any
group of people. Promotional content should be
appropriate for its target audience and should
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communicate the message clearly without using false
promises or manipulating the audience.

By following ethical practices, respecting originality,
and maintaining honest communication, commercial
and promotional writing can build long-term trust
between brands and consumers while supporting
responsible communication.

Xl. CASE STUDIES

A. Nike's "Just Do It" Campaign

Nike's "Just Do It" campaign is one of the most
successful examples of commercial and promotional
writing. Launched in 1988, the campaign introduced a
simple three- word slogan that inspired people to take
action, overcome challenges, and believe in their
abilities. Rather than focusing only on selling sports
products, Nike used motivational language to create an
emotional connection with its audience. One of the
biggest strengths of the campaign is its simple and
memorable writing. The slogan "Just Do It" is short,
easy to remember, and encourages confidence and
determination. This message appeals not only to
professional athletes but also to ordinary people who
want to stay active or achieve their personal goals. The
campaign shows that a few carefully chosen words can
have a powerful Impact [4].

Nike has consistently used the slogan across television
commercials, print advertisements, websites, social
media platforms, and product packaging. This
consistent brand voice has helped the company build a
strong identity and make the slogan recognizable
around the world. The campaign also uses storytelling
by featuring athletes who overcome obstacles, making
the promotional message more relatable and inspiring.
This case study demonstrates several principles
discussed in this research, including understanding the
target audience, using clear and persuasive language,
maintaining a consistent brand voice, and creating an
emotional connection with consumers. It shows that
effective commercial and promotional writing is not
about using long or complex sentences but about
delivering a meaningful message that people can
easily remember and connect with.

B. Amul's Topical Advertising Campaign

Amul is a well-known Indian example of effective
commercial and promotional writing. Its advertising
campaign, popularly known through the Amul Girl,
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has used simple, humorous, and topical messages to
connect with Indian audiences for many years. The
campaign began in the 1960s and became known for
commenting on current events and popular topics
through short and creative advertisements [7].

One of the main strengths of Amul's promotional
writing is its use of simple and memorable language.
The advertisements often combine short messages
with humour and visuals, making them easy to
understand and remember. The campaign has also
maintained a consistent brand identity over many
years while adapting its messages to current events
and changing audience interests. Amul itself
highlights consistency in communication as an
important part of its brand building.

The campaign shows how promotional writing can
connect a brand with its audience by using familiar
topics, creativity, and humour. It also demonstrates
that effective promotional content does not always
need a long message. A short and relevant message,
when combined with suitable visuals, can create
strong audience engagement. This Indian example
supports several principles discussed in this research,
including clarity, creativity, humour, audience
understanding, visual communication, and consistent
brand identity. It shows how commercial and
promotional writing can be adapted to the cultural and
social context of its audience.

XII. FINDINGS

The primary research shows that clear, simple, and
creative communication is important in commercial
and promotional writing. Most respondents come
across advertisements several times a day, and short
videos or reels were the most preferred type of
promotional content. This shows that promotional
writing needs to communicate the main message
quickly while keeping the audience interested.

The responses also show that simple and clear
language is highly important to the audience. Creative
ideas, attractive visuals, humour, and useful
information were also considered important factors in
making promotional content more appealing. Most
respondents also felt that written content and visuals
should work together. This supports the idea that
effective promotional writing should not only be
informative but should also work well with the visual
elements of the content.
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The research further shows that creative and
entertaining content can increase interest in a product
or service, while a clear overall concept can make an
advertisement more memorable. The written
responses also highlighted clarity, relevance to real
needs, creativity, and humour as important factors in
effective promotional content.

The responses also provide a small insight into the use
of Al in promotional writing. Most respondents felt
that Al should assist human writers and creators or
help generate ideas and drafts that can be edited. This
suggests that Al can be useful as a supporting tool in
the writing process.

XIIl. DISCUSSION

The findings of this research show that commercial
and promotional writing are more than just promoting
a product or service. It is a way of communicating with
the audience and building interest and trust. The
primary research supports the importance of clear and
simple language, creativity, relevance, and the use of
visuals in promotional content.

The preference for short videos and reels also shows
how digital media has changed the way audiences
interact with promotional content. In the animation
and media industry, effective writing is used in movie
trailers, game promotions, social media campaigns,
and digital advertisements to attract viewers and create
interest. Written content works more effectively when
it supports the visual elements and communicates the
main message clearly.

The research also shows that creative and entertaining
content can make promotional messages more
interesting and memorable. At the same time, ethical
practices and honest communication remain important
for building audience trust. The responses about Al
also show that it can be useful as a supporting tool for
generating ideas and drafts in promotional writing.

XIV. CONCLUSION

Commercial and promotional writing is an important
part of modern communication. It helps businesses,
media companies, and creative professionals present
their ideas in a clear and engaging way. This research
explored the basic principles, techniques, and
importance of promotional writing, along with its role
in digital media. The study showed that understanding

208598 © IJIRT | www.ijirt.org OCTOBER 2026 580



A MULTIDISCIPLINARY NATIONAL ONLINE CONFERENCE ISSN: 2349-6002

the target audience, using simple and persuasive
language, and maintaining a consistent brand voice are
important for creating effective content.

The primary research further showed that clarity,
creativity, relevance, visual communication, and
engaging content are important factors in making
promotional content effective and memorable. The
Nike “Just Do It” campaign and Amul's promotional
campaign also demonstrated how simple, creative, and
memorable messages can create a strong connection
with audiences.

Overall, good commercial and promotional writing
combines creativity with clear communication and
continues to play an important role in marketing,
advertising, animation, and other creative industries.
Digital media and emerging tools such as Al can
further support the creation and delivery of
promotional content, while the basic principles of
clear and audience-focused communication remain
important.
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