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Abstract—Telugu-language news television in Andhra 

Pradesh and Telangana is best understood as a politically 

embedded regional media system rather than simply a 

set of competing broadcasters. Available scholarship 

points to rapid channel growth, close links among media 

ownership and party politics, and the importance of the 

Telangana movement as a high-stakes moment in which 

television helped circulate arguments across a wider 

public sphere. At the same time, studies of Indian 

television caution against treating channel plurality as 

evidence of editorial independence or democratic 

balance. This review synthesises direct Telugu-focused 

research with broader scholarship on Indian television’s 

political economy, news production and public 

communication. It distinguishes evidence about 

ownership and institutions from evidence about news 

output, audience reception and electoral effects. The 

literature supports a strong case for comparing Telugu 

channels along ownership and alignment, issue and actor 

visibility, framing and debate formats, regional identity, 

newsroom practice, and audience response. It does not, 

however, provide a robust, replicated, head-to-head 

content analysis of Telugu television channels. The 

review therefore offers a grounded analytical framework 

and a provisional account of what can be concluded, 

while identifying the evidence needed for a definitive 

comparative study. 

 

Index Terms—Telugu Television News; Political 

Communication; Regional Media; Media Ownership; 

Political Bias; Editorial Independence; News Framing; 

Telangana Movement; Political Economy of Media; 

Audience Engagement. 

 

I. INTRODUCTION 

 

WHY A CHANNEL-LEVEL COMPARISON 

MATTERS 

Regional-language television is a consequential arena 

of political communication because it joins local 

political competition to a mass medium that can 

circulate leaders, issues and public disputes in the 

language used by its audience. The Telugu case is 

unusually important within Indian regional 

broadcasting: a 2021 account reported 18 Telugu news 

channels, then the highest count among India’s 

regional-language television industries, and more than 

60 Telugu television channels across genres. It also 

reported that channel launches clustered around 

elections, with more than a dozen outlets launched 

between the 2004 election and the elections through 

2014. (Nagamallika, 2021) 

The comparative problem is not simply whether 

channels take different political positions. It is how 

institutional ownership, regional and caste-linked 

capital, party networks, editorial routines, news 

formats and audience interaction jointly shape the 

political communication available to viewers. A useful 

comparative framework must therefore separate (1) 

the structure of the media market, (2) the production 

and content of news, and (3) audience and democratic 

consequences. Indian television research argues that 

commercialization and political influence can be 

mutually reinforcing rather than mutually exclusive; 

the relationship changes with the particular 

configuration of political, commercial and 

professional logics. (Downey & Neyazi, 2014) 

Comparative work on Indian media systems similarly 

warns that frameworks built around Western models 

of privatization and political parallelism do not capture 

the informal networks and uneven regional histories 

that shape Indian broadcasting. (Chakravartty & Roy, 

2013) 

 

The central conclusion is calibrated: scholarship 

supports the view that Telugu television is politically 

consequential and institutionally entangled with party 

competition, but current indexed evidence does not 

establish a reliable ranking of Telugu channels by 
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partisan bias, balance, agenda-setting power or 

audience effect. The distinction between documented 

media structure and measured channel output is 

crucial. 

 

This is a primarily a literature-based review that 

develops an analytical framework for comparing 

Telugu news channels. Importantly, it does not present 

a completed, systematic channel-by-channel content 

analysis.  

 

The study aims to: 

1. Examine the political economy of Telugu television 

news, focusing on media ownership, political 

affiliations and commercial interests. 

2. Analyse the relationship between newsroom 

practices and political communication, including 

news selection, framing, source representation and 

debate formats. 

3. Explore the role of Telugu television in regional 

political discourse, particularly during the 

Telangana movement and election periods. 

4. Identify key dimensions for comparing Telugu news 

channels, including political alignment, issue 

visibility, editorial autonomy, regional 

representation and audience engagement. 

5. Identify research gaps and propose an analytical 

framework for future empirical research on Telugu 

television news and its political and democratic 

implications. 

 

II. HISTORICAL DEVELOPMENT: FROM 

BROADCASTING EXPANSION TO A 

POLITICALLY SATURATED REGIONAL 

SYSTEM 

 

The growth of Telugu television belongs to the 

broader transition from state-dominated broadcasting 

to commercial satellite television. Scholarship on 

Indian television describes the early 1990s as a break 

from a system centred on a single state-owned 

network, followed by rapid expansion of privately 

owned satellite channels and the adaptation of global 

television forms to Indian social and political contexts. 

(Mehta, 2008) Research on regional broadcasting 

likewise treats vernacular channels not as simple local 

copies of national television but as institutions that 

help articulate regional identities and political 

imaginaries. (McMillin, 2001) 

In Telugu-speaking states, this expansion was closely 

linked to political competition. The historical account 

of Telugu television describes parties and politically 

connected interests establishing or influencing outlets, 

and identifies Sakshi and T News as examples of 

channels linked to the YSR Congress Party and the 

Telangana Rashtra Samithi, respectively, in the period 

discussed. It presents successive elections as catalysts 

for channel growth and argues that media ownership 

and party allegiance became intertwined. 

(Nagamallika, 2021) These examples illustrate why 

ownership data should be time-stamped: party names, 

ownership stakes, alliances and editorial relationships 

can change, and the cited chapter does not establish 

current ownership status. 

State formation and regional contestation created a 

second turning point. Research on the Telangana 

movement argues that live television coverage helped 

carry debate beyond the immediate sites of protest and 

into other forums, where arguments were taken up and 

contested. It therefore treats television as one part of a 

wider communicative process rather than as a one-way 

cause of political change. (Shaw, 2014) Work on the 

media’s “bifurcation” during the statehood struggle 

also identifies regional business interests and 

competing political alignments as forces shaping 

Telugu media divisions, although its abstract does not 

provide a standardized channel-by-channel content 

analysis. (Kasturi, 2014) 

This history implies a comparative design sensitive to 

political periods. Routine coverage, statehood 

mobilisation, election campaigns and post-election 

governance should not be treated as interchangeable 

samples. The available chronology indicates that 

channel growth and political alignment are historically 

connected, but does not demonstrate that electoral 

expansion alone caused greater bias or altered vote 

choice. 

 

III. OWNERSHIP, PARTY ALIGNMENT AND 

THE POLITICAL ECONOMY OF NEWS 

 

The most consistent finding in the Telugu-specific 

literature concerns the political embeddedness of 

ownership. A 2021 chapter on Telugu television 

reports that media owners’ and editors’ party 

allegiances have led to perceptions of news 

organisations as political collaborators, and that 

politicians use television to reach voters. 
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(Nagamallika, 2021) A 2026 review article 

summarizes a structural political-economy account: 

television news in Andhra Pradesh and Telangana is 

analysed through caste hierarchies, capital 

accumulation and party strategies, with dominant 

agrarian-capitalist groups channeling resources into 

broadcasting. Because this article summarizes a book 

rather than reporting a new channel-level content 

study, its account should be read as a political-

economy interpretation, not as independent 

measurement of each channel’s output. (Kathi & S, 

2026) 

Related scholarship on Andhra Pradesh’s print media 

demonstrates how caste and party relations can shape 

a media organisation’s political position. A study of 

Eenadu traces the newspaper’s support for the Telugu 

Desam Party and its opposition to Congress through 

changing political leadership. (Gundimeda, 2017) This 

is relevant to the broader regional media ecology, but 

it is evidence about a newspaper, not proof that any 

television channel has the same alignment or produces 

the same content. The distinction matters because 

cross-media ownership may transfer resources and 

networks without producing identical editorial choices 

across platforms. 

At the national level, comparative research on Indian 

television argues that political and commercial logics 

may be complementary: political influence can help 

sustain commercial strategies, while commercial 

expansion gives political actors new channels for 

communication. (Downey & Neyazi, 2014) A wider 

comparative framework distinguishes direct partisan, 

indirect partisan and more ambiguous forms of 

alignment across regional systems, and cautions that 

labels should not imply uniformity within a state’s 

media market. (Chakravartty & Roy, 2013) These 

concepts help formulate questions for Telugu outlets 

direct ownership, indirect ties, advertising 

dependence, distribution relationships, and source 

access but do not themselves establish which category 

each channel currently occupies. 

 

The evidence therefore supports an institutional claim 

more strongly than a content claim. Party and business 

connections are prominent in accounts of Telugu 

broadcasting; yet ownership affiliation alone cannot 

tell us the frequency, tone or prominence of coverage 

of a party, nor whether audiences recognize or respond 

to that alignment. A channel comparison should test 

those separate links rather than infer bias directly from 

ownership. 

 

IV. NEWS PRODUCTION, FORMATS AND 

POLITICAL FRAMING 

 

The next question is how ownership and political 

context enter the news product. Research on Indian 

regional television newsrooms finds that local social, 

political and economic conditions can weaken the 

practical relevance of professional norms derived from 

Anglo-European models of journalistic autonomy and 

objectivity. (Chadha & Koliska, 2015) These finding 

cautions against applying an abstract professional 

standard without examining how journalists 

understand their work, which sources they can access, 

and what constraints shape daily production. 

However, the study is about regional television in 

India generally; the available abstract does not isolate 

Telugu channels or quantify variations between them. 

Studies of Indian television news provide useful 

methodological precedents. Comparative research 

maps television news through “communicative 

architecture” the recurring ways programmes display 

conflict, voices and identities and compares Indian 

broadcasters with outlets in other national settings. 

(Cottle & Rai, 2007) It also distinguishes the 

communicative frames of public broadcaster 

Doordarshan and private NDTV 24×7, illustrating 

how institutional form and programme structure can 

shape news beyond the selection of individual topics. 

(Cottle & Rai, 2007) This approach is valuable for 

Telugu television because debates, interviews, 

breaking-news segments, live field reporting and 

studio panels create different opportunities for 

political actors and citizens to speak. It is not, 

however, direct evidence about Telugu broadcasts. 

The sparse channel-specific literature offers signals 

but not a settled comparative account. A study of 

television headlines across channels in another setting 

reports that many headline structures were similar 

while some ideological differences remained visible. 

(Hussein, 2022) The abstract does not identify 

evidence from Telugu broadcasters, so it can support 

a method comparing headline grammar and discourse 

markers but not a claim about Telugu news. Likewise, 

a 2025 study of Indian prime-time political debates 

reports biased packaging and unequal representation 

of women panelists, but the abstract does not establish 
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whether its sample included Telugu news channels. 

(Ramesh, 2025) 

A Telugu comparison should therefore code news 

output at several levels: story selection and duration; 

prominence and placement; issue frames and 

evaluative language; sources and speaking time; panel 

composition; live versus studio reporting; and visual 

and audio presentation. It should distinguish channel-

wide tendencies from event-specific variation. Most 

importantly, frames should be compared across the 

same days and events: otherwise, differences in 

political context can be mistaken for differences in 

editorial policy. Existing research makes these 

dimensions plausible and analytically grounded, but 

there is not enough retrieved Telugu television 

evidence to claim which channel is more partisan, 

issue-oriented or deliberative. 

 

V.  MOVEMENT POLITICS, ELECTIONS AND 

THE PUBLIC SPHERE 

 

The Telangana movement provides the clearest case of 

television’s role in Telugu political communication. 

Shaw frames the process as a multi-platform public 

sphere: television coverage of events intensified 

political debate elsewhere, while media and public 

discourse were themselves shaped by a longer history 

of oppositional politics. (Shaw, 2014) This 

interpretation avoids a simplistic “television caused 

mobilisation” account. Television may amplify 

visibility and provide shared reference points, while 

political organisations, street mobilisation and 

interpersonal discussion shape how that coverage is 

understood. 

Earlier electoral research in Andhra Pradesh also 

indicates why media effects should be measured rather 

than presumed. A study of election communication in 

the state combined media content analysis, campaign 

case studies and a panel survey of 1,155 voters across 

Hyderabad, Secunderabad and Nagarkurnool. It 

reports that higher information exposure was 

associated with greater political awareness but did not 

determine the final vote; interpersonal communication 

and social characteristics also mattered. (Karan, 1997) 

This is important contextual evidence about political 

communication in Andhra Pradesh, but it predates the 

later expansion of Telugu satellite news described 

above and does not isolate television-channel effects. 

A chapter on political imagery and elections in India 

argues that politicians can use television to cultivate 

public images, while the 2014 election study of Indian 

news television argues that television continued to 

shape political discourse alongside newer 

technologies. (Gudipaty, 2017; Ranganathan, 2016) 

These broad claims do not establish a causal effect on 

voting in Telugu-speaking states. The available 

abstracts offer no channel-level exposure experiment 

or longitudinal design linking Telugu news content to 

changes in political knowledge, attitudes or vote 

choice. 

The movement and election literature thus supports 

two conclusions of different strength. Television 

forms part of the communicative infrastructure 

through which political claims become visible and 

publicly contested; this is supported by direct 

discussion of the Telangana movement. (Shaw, 2014) 

Claims that particular channels changed electoral 

outcomes remain unproven in the retrieved Telugu 

evidence, especially because party campaigns, caste 

and regional identities, interpersonal networks and 

other media operate simultaneously. (Karan, 1997) 

 

VI. COMPARATIVE EVIDENCE AND WHAT IT 

CAN AND CANNOT SHOW 

 

The existing literature provides complementary 

insights into Telugu television news and political 

communication, although the studies differ in their 

research designs, contexts and analytical focus. 

Nagamallika (2021), through a historical and 

institutional overview, examines the expansion of 

Telugu television and its connections with political 

parties and media ownership. However, the study does 

not provide a systematic comparison of news content 

or audience responses across individual channels. 

Shaw (2014) examines television’s role in the 

Telangana movement and the public sphere, 

highlighting how television helped circulate political 

arguments and extend public debate beyond protest 

sites. Nevertheless, the study does not estimate 

channel-specific effects or establish a direct causal 

relationship between television coverage and political 

mobilisation. Similarly, Kasturi (2014) analyses the 

division of media during the Telangana statehood 

movement and identifies the influence of regional 

business interests and political affiliations. However, 
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the research does not provide standardised 

measurements for comparing individual channels. 

Karan (1997) investigates political communication 

during the 1991 Andhra Pradesh election using content 

analysis, campaign case studies and a panel survey of 

1,155 voters. The study associates greater media 

exposure with increased political awareness but 

indicates that information exposure alone did not 

determine voting decisions. Its findings must be 

interpreted in the context of the pre-satellite television 

era, as the independent effects of television channels 

were not isolated. 

Chadha and Koliska (2015) examine professional 

values among journalists working in Indian regional 

television newsrooms. Their research demonstrates 

how local political and economic conditions 

complicate the application of conventional journalistic 

norms. However, the findings are not specific to 

Telugu-language channels. Cottle and Rai (2007), 

through a comparative analysis of Doordarshan, 

NDTV 24×7 and international broadcasters, offer an 

analytical approach for examining news formats, 

institutional structures and patterns of political 

representation. Nevertheless, their study does not 

include Telugu-language news channels. 

Taken together, these studies provide useful but 

distinct perspectives on media ownership, political 

communication, newsroom practices and audience 

behaviour. Their findings cannot be combined to 

establish a common measure of partisan bias or 

political influence among Telugu news channels. The 

literature therefore highlights the need for a systematic 

comparative study using a common observation period 

and standardised coding framework. Combining 

content analysis with ownership records, newsroom 

interviews and audience research would provide a 

more comprehensive understanding of political 

alignment, editorial practices and the role of Telugu 

television news in shaping public communication. 

 

VII AN ANALYTICAL FRAMEWORK FOR A 

TELUGU CHANNEL COMPARISON 

 

The evidence supports a comparison organized around 

six dimensions: ownership and political ties; 

newsroom autonomy and sourcing; issue agendas and 

story prominence; framing and debate formats; 

representation of regions, castes, genders and political 

actors; and audience reach, credibility and 

interpretation. These dimensions connect structural 

conditions to observable broadcasts and then to 

democratic communication without treating a 

proposed mechanism as a proven causal chain. 

Comparative Indian scholarship supports analysing 

commercial, political and professional logics together, 

while the Telangana movement study emphasizes that 

television operates within a wider public-discourse 

ecosystem. (Downey & Neyazi, 2014; Shaw, 2014) 
 

 
Conceptual framework linking ownership and political 

economy, newsroom production, television output and 

public communication, with electoral contexts and 

audience/platform feedback as interacting conditions. 
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Arrows are proposed relationships for testing, not 

causal estimates. 

For a defensible empirical comparison, channels 

should be sampled over matched dates, including 

routine periods and high-salience periods such as 

election campaigns or major regional controversies. 

Researchers should record outlet ownership and party 

relationships separately from the content outcomes; 

establish intercoder reliability for frames and 

evaluations; count issue and party visibility with 

consistent denominators; and compare studio 

discussion with field reporting. Interviews with 

journalists and editors can test whether observed 

output reflects editorial direction, constraints of 

access, commercial incentives or other newsroom 

routines. Audience surveys or interviews can then 

assess credibility and interpretation without assuming 

exposure automatically changes votes. 

 

VIII. KEY FINDINGS OF THE STUDY 

 

1. Political and commercial interests are closely 

connected to Telugu television news. Existing 

literature indicates that media ownership, party 

affiliations and business interests influence the 

institutional environment in which news is 

produced. 

2. Channel plurality does not necessarily guarantee 

editorial independence. The presence of multiple 

news channels does not establish balanced political 

representation or freedom from partisan influence. 

3. Television contributes to regional political 

communication. Research on the Telangana 

movement highlights television's role in circulating 

political arguments and extending public debate 

beyond protest locations. 

4. Newsroom practices influence political 

representation. Story selection, source visibility, 

framing, debate formats and editorial routines are 

important dimensions for examining how political 

issues and actors are represented. 

5. Audience and electoral effects remain inconclusive. 

Existing evidence suggests that media exposure can 

contribute to political awareness, but it does not 

establish that particular Telugu news channels 

directly determine voting behaviour or electoral 

outcomes. 

6. A systematic comparative study is needed. The 

available literature does not provide sufficient 

standardised, channel-level evidence to rank Telugu 

news channels by partisan bias, political balance or 

agenda-setting influence. 

7. A multidimensional analytical framework is 

essential. A robust comparison should integrate 

ownership and political ties, newsroom autonomy, 

news content, framing, regional representation and 

audience responses. It should combine content 

analysis with ownership mapping, journalist 

interviews and audience research. 

 

IX CONCLUSION 

 

The study concludes that Telugu television news 

operates within a politically interconnected and 

regionally distinctive media environment. Although 

existing literature establishes the importance of 

ownership, political competition and television's role 

in public discourse, further empirical research is 

required to determine how individual channels differ 

in their news coverage and how audiences interpret 

that coverage. 

The literature portrays Telugu news television as a 

politically embedded and regionally distinctive media 

system shaped by commercial expansion, party 

competition and the history of statehood politics. It 

supports the importance of examining ownership, 

newsroom practice, framing and public debate 

together. Direct evidence is strongest on the industry’s 

political entanglements and the role of television 

within the Telangana movement; it is weaker on 

systematic differences in the news output of individual 

channels and weaker still on causal effects on viewers 

or elections. A rigorous next study would combine 

time-matched content analysis with ownership 

mapping, newsroom interviews and audience research, 

and report findings separately for routine and high-

salience political periods. 
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